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TO YOU, THE HEARTBEAT OF CPI

Welcome to the beating world of Credit Professionals. We know that the
educational manual that Mary Jo Mularz has prepared for you will assist you in
all areas of vour career and pérsonal development, Mary Jo, thank vou for vour
perseverance and commitment 1o our organization and for 2 grear manual.

As vou all know, this is the vear of the HEART, We want vou, the members, to
revive vour heam and prow with us into a stronger and more viahle
organzation. Our mission always is to support you the members by providing
quality educational material through our manval.

Wi commend you the members who actually wrote the articles. [rruly isa
taske. To the members who securad their employers 16 write, 2 huze thank vou
to both. 1 know that those employers are the ones that truly understand the
value of membership in Credit Prefessionals,

A quate from "Home Grown Wisdom’,,,
“Informanon without implémentation leads 1o immobilizanon.

Information with implementalion prodaces impact.”™

I challenge YOU 1o implement these chapters into exciting programis for your
local and make an impact in your community.

Continue 10 keep vour HEART beating strongly for CPL

Nana Ellzey, MPCE
Inrernational President




HEART OF CPI

It is with pleasure that T present to you the members (heart) of CPL vour
20012002 Education Manual. At the annual conference in 2000, [ asked the
Second Vice Presidents 1o help in the preparation of this manual. T'am proud to
say that a member of CP1 or histher employer wrote each Chapter. [ think this
may be a first.

Each chapter will bring you knowledge in the area of banknupteies. leadership,
Human Resources, credit bureaus, what can you do bevond credil reports 1n
collection of had debts, insurance, job status, repair clinics; whether 1t's best 1o
lease a car or buy one, atd all about your Foundation.

Going to the HEART OF CPI has given me the opportunity 1o make new
friends and renew friendships made through the vears.

Hiﬁl’ﬁ!’}' maintain by establishing new associations and making an ffort to
contact another association.

Enihusizsm — can’t be measured, but if vou have it 1t can be contagious.
Accmmmbﬂit}' ~ all must make an effort 1o maintin and recruit members
R::-::o_zmrmn — you may be a winner at the 2002 conference— Set your zoals.

T camwork-we will be stronger and our HEART will beat faster as we reach
our poals:

Mury Jo Mulars, COCEMPCE
Mternationa! First Vice President




HR ... the evolution continues

By Ruth Favdezed, CLUE

In the 1980's, the term human resource departiment began to emerge. This was
an outgrowth of the realization of how imporant the human resource function
15 10 management. A properly managed human resource depariment (HRD)
CAN BE A COMPANY'S GREATEST ASSET AND AN EMPLOYEE'S
BEST RESOURCE. The role of a humnan resource department is to work with
managernent in achieving the company's goals while attending to employees'
benefits. training. safety and wellness. It is no longer a department that just
carried out personnel tasks.

In the past, it was normally large companies that added personnel departments
to their organizational charts to assist with emplovee record-keeping and
employment responsibilities. Tn smaller companies, the owner or manager
usually handled those tasks. Today, however, with the tangle of regulations, a
shrinking employment pool. and the realization that rapid technology changes
require training (o be a constant, HRDs are springing up in all size companies.
In addition, businesses are facing increased competition with a declining profit
mizrgin and are requiring human resource departments to help control costs as
well as providing training programs to ensure theit employees are capable of
providing good customer service,

The expectations of an HRD can vary from company to company, but the main
fanctions generally include:

Benefit Management and Salary Administration

A fair salary and benefits program must be in place and monitored in order to
retain and/or attract emplovees. A responsibility of the human resource
function is 10 sirike a balance between meeting employees' benefit needs and
cost saving through benefit cost contamment, Tn order to do this effectively;
the HRD needs 1o peniodically audit the policies. In addition, thess programs
usually bring with them a wealth of required forms and reports. Even more
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impartani. the HRD becomes the source for answenng employees’ guestons
regarding their benefits, such as questions about forms, bypes of insurance,
differences in the options. e,

In many cases. emplovers look at benefits together with salary as a total com-
pensation package, as benefits usually equal about 30% of an emploves's
salary. For emplovess, benefits can represent additional non-taxed
compensalion, savings on expenses, and security for themselves and their
families, Therefore, this function 1§ one of major importance

Compliance with State and Federal Laws

ADA, ADEA, EPA, FLSA, FMLA, COBRA, ERISA, OSHA are onlva faw
of the legal dspects of employment with which a business must comply.
Fondly referred 1o as the "Alphabet Soup," this can present guite a challenae 1w
anyone in business today, Rules and repulations are constantly changing

And, even if 2 law doesn't change, many of the ¢compliance 1ssues are based
upon size of emplovment, so with & company's growth comes 2 new <et of
regulations. Keeping abreast of employment laws is vital. One way o
accomplish this is through involvement with-an oreganization such as SHRM
{Society of Homan Resource Management). SHEM is 2 national HR
organization with local chapters. They distribute legal hriefings, stams of laws,
alerts and other informative material ta their members. This type of support
enables an HRI) 1o stay abreast of all changes m employment laws.

Training

Enlightened orgamzations see the need for ongoing emploves raming. An in-
vestment in the workforee is necessary to remain competitive and helps 1o
retain a loyal. proficient and stable work force. The human resource
department will eften assess the training requirements and needs of each
employvee, develop and monitor an education plan in accordance with the
budgeted line item. and evaluate educational resources to ensure dollars spent
on education have a valued retum. [n addition, they may be responsible for
providing intemal training programs as well as new employes orientation
SERSI0NS,

Employee Information

In order o ensure faimess, efficiency and compliance, most businesses utilize
& policy manual and 'or an employee handbook. Although the HRD doss not
have the ability to set personnel policies, they-are usually the ones who have
the primary responsibility of research, development and recommendations of
such policies, Onee policies are enacted, HR must assist management and
supervisory level employees in the implementation of all policy requirements.
In addition. HRD is normally responsible to keep the emplovees advised of
anv changes-or additions to current poliey,
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HRD maintains emplovee records and persormel files. Documentation mainte-
nance can vary from manual (pen and paper) to sophisticated Intranets via a
company’s in-house data processing systens, Typically, an emploves's
personnel file will contain an application or resume, payroll tax withholding
forms, copies of benefit applications, appraisal forms, achievements (ic.
educational and recognition) and other pertinent data.

In recent years, exit interviews have been commonplace when an employes et -
minates, These are usually conducted by HRD and the informaton is
developed into a report that is then shared with the management team to help
assess internal operations. employee benetits and the overall work
environment,

Recruitment

One of the most recogmized duties of HR s filling open positions. This. of
course, means finding candidates who fit the requirements of a specific job de-
seripion. This can be an internal or extermnal process depending on the com-
pany's philosophy. IF HR has developed a skills inventory of current
ernployees and has maintamed complete personnel files on all emplovees, it
can preatly expedite the internal process, Using external sources to salicit
candidates can be a more lengthy process. It is usually the HR department that
tecruits, prescreens, and tests potential candidates prior to interviews being
held. Ideally, the recruiting process i5a team effort between HRD and the
supervisor needing the position filled. ‘When both work together and both have
eomplete information, the hiring process goes much more smoothly,

Size Reguirements

Although every company is different, a general rule of thumb is that if there
are less than 50 emplovees. one mdividual handles the HR function. With the
wide assoriment of software now available, and creative owsourcing (a widely
accepted performance strategy that permits selected functions and their day-to-
day management to be transferred 1o third party providers, 1.c. pavroll) this is
notan impossible task for the right person: Who is that "right” persen?

Well. serving in a one-person HR department can be compared 1o being a
couniry doctor rather than a specialist. You have to know a little bit about
everything, and at the same time, realize that you can't be an expent on
everything, A person working in HR has to be extremely organized or will
become overwhelmed very quickly, Tmportant attitudes for HR include
energy, confidence, resourcefulness, flexibility and leaming onentation. (A
sense of humor doesn't hurt either.)




In addition. networking is critical because one of the challenges a one-person
HR department faces is keeping motivated and growing. Having contact with
people outside your own company enables you to keep in touch with what's
happening in the marketplace.  Working alone; 1t is very easy o create your
own vacuum and greatly limits the inspiration you need to do your job
effectively. Belonging to a national organization (such as SHRM mentioned
earlier] will keep you from feeling like a "lone ranger”™ when it comes to
handling HR concerns,

|deally, whoever manages the HR function should be considered part of 2
company's management team because the main function of Human Resources
Management is 1o help people be beétter in the future than they were in the past
In order w achieve this, HR needs 1o know what's in the company’s fumurs,
This is an area that has not yet fully developed, but as was stated in the
beginmng of this article. ... the evolution continues."

About the author

Ruth E. Zardezed is President/CEQ of CESD Federal Credit Union in Elmira
Heights, NV and a Past International President of CPL. During her career she
has heen actively involved in personnel management and training and firmly
believes that emplovees are a company's most valuable aceer. She is a
Certiffed Credit Union Executive and curvently serves onthe board of
direciors of several credit union affiliated organizations on the national, state
arel local levels. Zavdezed is married to Frank and s thrée grown children.
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IS THIS JOB RIGHT FOR ME?

By Marvhn Tack

Do vou find vourself waking up at 2:30 or 3:M a.m. ynable to zo back w
sleep — unable to turn off your thoughts? Thd I fax the final report to my
manager? 1 forgot to tum in my expense report. Oh my God [ didn’t call Mr.
Jomes back. | hope I don’t lose the sale, | really need those points to makes my
monthly goal,

At any time, even when vou love your job, you may feel siressed, unmotivaied,
underutilized and unappreciated or you may not be able to determing your
purpose or true direction. An effeetive individual will look at hus or her skalls,
goals, interests and values on a regular basis 1o determine if he orshe.is in the
right position. Do you feel your current income and lifestyle makes it
impossible to change jobs and that you are stuck working for this company?

Fear can be overpowering do not let fear stand in your way of making the
decision of vour future, Fear of not finding another job, fear of finding another
job, fear of staying with the company or fear of moving to another comparny
canmot rale your decision. You must overcome these thoughts and move on to
make your decision based on your knowledge and skills, You must be able o
look into the mirror and view your reflection. Does it look back at you and say,
“Why can’t vou do this - it 1s 50 simple? You're a lousy salesman. You'te
never going (o succead.”

You must make a change in how you see yourself in this marror. You must see
the positive because others see it in you. You must believe in yourself and
make a change, Take small steps, MNext time you look in that mimor say to
vourself, “Gee you're looking gpod; did you change your har? | know you're
going to get the sale today. Il have that talk with my boss today. | know T can
do amything | put my mind to. | am successful.”

Find out your worth. Every 5o often you need 1o determine how it is changing
and what you need o do to grow and develop your worth. Reszarch mnto
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similar positions in your company, or a related one in another company, this
will reveal the financial worth of your own position. Don’t under estimate the
value of your longevity with your current company. A person becomes
increasingly valuable over ime, as their knowledge and educarion increases
their productivity. You might be in & position to obtain a salary imcrease or a
more advanced position within the company.

¥ou are the single most powerful investment in your future. You are the
mstrument of vour own performance, and to be effective, you need to
recognize the impontance of taking time regularly to sharpen vour skills and
renew vour focus. To do this we must be proactive. To be proactive is 1o
change from the inside out. To effect positive change in what we do. 1 can he
more creative, | can be more diligent, I can be more coaperative, and [ can be
more toleran:. Some people think that proactive means pushy, aggressive. or
insensitive but that is not true. They are smart, they know what they want, and
they are value doven. It takes initiative to make a change in your performance.

5o take advantage of this time of'self-reflection and re-evaluate vour career.
Where it now stands and where you want it to be in the future. Re-evaluate
vour career before vou make any other changes or improvements. You should
sit back and take 2 look at your current career situation. Changes take place
over fime and you should pericdically analyze your position. In order to be
happy vou nwst know vourself. Take time to access vour skills, likes. dislikes
and aptitudes.

Gio the extra mile in your job. It is so eagy just to do what is expected, show up
and put in your eight hours. This 1s not only net satisfving to you, but sooner or
later your emplover will know, Starting today, show some enthusiasm. Re
positive and be proactive about your tasks. Keep-a positive attitude. This will
make vou more productive and happier,

You must be proactive taking the time to sharpen your skills. change your
attitude or move on if the negatve outweighs the positive,

stay of top of emerging trends in your industry. Keeping on top of what is
happening in vour industry is vital to furthering your career and education.
Read professional publications or attend conferences or workshops in your
field. Check out newspapers and magazines. They are full of information about
new trends in the business world. This will keep you informed and able to
discuss trends and issues intelligently and you will enhance your position.

Education does not ever end, it continues throughout your entire Tife. Evaluare
what areas you need to brush up on, Take advantage of what vou know and
determine what will enhance your personal or professional life and sign up
today for a class that will create balance between your personal life and your
professional life.
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Listen to what others ars saying to you, You will be surprised at how much you
are able learn about yourself and your job. Learn how 1o take feedback whether
it is positive or negative you will truly benefit if you can simply accept it by
replying wath a simple “thank yvow.” If you see it as leginmate you can respond
with appreciation for having this pointed out to you. If you disa gree you can
calmly state yvour position without becoming angry or upset,

Tf wou have tried all these things and you are not satisfied with the career you
have chosen for vourself then you must be prepared to say “this job is not nght
for me™ and then move on (0 a new opportunity.

About the author

Marylvn Tack is currently a Vice President and Banking Center Manager for
Bank of America. She has been with Bank of Ameriea for 29 vears. She has a
total of 35 years in the banking industry, She is u praduate of Robert 0.
Anderson School of Banking, She is @ member of Credit Professionals
Intermational and is currently District 9 First Vige President and
Parliamentarian for Las Madrugadoras; her local association.

West Central lllinois CPl
wants to express gratitude and
congratulations to

Linda Bridgeford, CCCE,
as President of District Five CPI and to

Mary Jo Mularz, CCCE/MPCE,
as International First Vice President of CPl.
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LEADERSHIP

By Mary Jo Mulars, COCEMPCE

What is leadership? Is it the gavel? Election as President or Chairman of an
organtzation? Can it be taught? Is it @ responsibility or a privilege?

Think about how many times we use the expression, “that person is a real
leader”. What makes us say that? We often confuse the title of “Leader”™ with
having leadership traits. The title of “leader” in its many forms may mesn
nothing more than “Head of " something. On the other hand, we all know
people who exhibit leadership and who have no formal titles or formal
authority,

Leadership is one of the most observed and least understood phenomenon on
earth. A recent study tumed up 130 definitions of the word. There is no central
concept of leadership because those who researched it have worked in separate
disciplines in pursuit of different and ofitn unrelated problems.

However, we know one sure thing about ‘lcaqlemhip, namely, that the roles of
leader and follower must be united conceptually, Where there is a leader, there
must be a follower. The process of leadership must be seen as a part of the dy-
namics of Conflict and Power. But Power-holding and brute-power arc
separaie and distinet from leadership:

Former Chicago Bulls Coach, Phil Jackson, in his book, “Sacred Hoops™. dis-
cusses the elementary traits of leadership as: having vision. empowering
others. building consensus, helping others reach their potential, having strong
vitlues, having compassion and in building skills i others.

To capture the hearts, minds and souls of followers, leaders must be inspira-
tional. This ability depends on perfecting four qualities—

{ 1) Selectively expase vour weaknesses; which creates trust and builds
solidanty among the followers: If vou tend 1o be disorganized, it will
allow followers to then see yowas a human-and approachable.
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2} Rely on their instincts to know when and how to act,

{3) Manage employees with "Tough Empathy"—sgiving people what thev
tead not what they want. This allows you to balance respect for the
mdividoal wath the job that needs to be done:

{4) Reveal their unigueness, Leaders, who dare to be different—as 1o style of
dress, handshake, imagination or expertise, can use these differences to
keep a social distance and motivate others o perform hetter.

The challenge facing prospective leaders is for them 1o be themss|ves, bur with
more skill. You can manipulate these four qualities to come up with a personal
style that works for yow

LET'S LOOK AT THE DIFFERENT TYPES OF LEADERSHIP:

AUTOCRATIC: The most restrictive leadership siyle—in this stvle the leader
defines the problem. sets the solution and permits little opportunity for group
interaction or modification suggestions. He'she totally dommates all aspects of
the decision-making progess and imposes histher wishes on the imeracting
group, regardless of the group’s Tnterest, Normally this style of leadership is
used when the administrator has very little confidence in the group’s ability to
find a satisfactory solution 1o the issue at hand,

BENEVOLENT: A Benevolent leader holds some confidences in the
interacting group. vet stll wishes to impose his‘her solution 1o a problem. They
will-assume a paternalistic posture and interact with the group in & conciliatory
manner. Rather than giving direet orders; this leader offers suggestions with
the strong mmplhication that these be tollowed to reach lis'her desired goal.

CONSULTATIVE: Yeou will tind this type of leader in a group with strongly
stated mterest and mdependent minds. He/she wall tum to a “consultative™
sivle. The leader will state a goal and then call on the group for a collective
decision on how to best reach that goal, With the group interesis being a large
consideration the leader will encourage group participation. But. while there is
a great deal of openness and two-way communication, the leader still maintains
and exercisss a cermain amount of control over the groups direction,

PARTICIPATIVE: This leader has complete confidence in the group’s ability
not anly 1o rgach an acceptable selution, but also 1o adequately define the prob-
lem and chian a course of action.

In such situations the leader can sav, in effeel “this 15 the problem, what do vou
sugeest as a solution and how do you think the solution can best be imple-
mented?™ This style demonstrates a great deal of trust in the group’s
capabilities. Rather than setting the direction and tone of the policy, the lesder
asks the group 1o come back with recommendations for his endorsement.

13

F—— —



WHICH IS BEST?

No one leadership stylé is going to work in all cases, It is-a skill that
determines one’s personal suceess as a leader. The same leadership style may
not be appropriate for all stages of the decision-making progess. A leader may
vary his stvle of leadership, but he/she cannot force people to behave im wiys
that aré uncongenial to their personalitiss.

Everv leader must know how to make room for two-way communications. The
leader must be flexible, matching the appropriate behavior to the issue, the
moals and the groups confronting them. The success of leadership will
ultimarely be reflectad in the continued prosperity of the group. which hefshe
leads. You will be surprised at the lcadership that can emerge in times of serife
and stress. Take for example, the leaders that emerge in tme of war — many
who were privates. took command and led their group to safety or sav ed many
lives by making leadership decisions at the right trme.

HIGH PRODUCTIVE LEADERS SPEND TIME ON:

MOTIVATING SUBORDINATES

PROVIDING STRUCTURE

KEEPING THEM INFORMED

CONSTRAINING

RETRYING NEW IDEAS

SHOWING CONSIDERATION FOR FOLLOWER(S) AND THEIR
NEEDS.

LOW PRODUCTIVE LEADERS:

DEMAND MORE THAN CAN BE DONE

CRITICTZE

TREAT SUBORDINATES WITHOUT RESPECT TO THEIR
FEELINGS

RIDE THEM FOR MISTAKES

REFUSE TO ACCEPT IDEAS

LITTLE COMMUNICATION

DEMEAN MEMBERS OF GROUP

GIVE LITTLE OR NO CREDIT TO OTHERS,

Can leadership be taught? According 1o Bob Gunn. who leads Gunin Partners. a
Fortune 500 company, 10 say leadership can be taught suggest a curriculum
and the notion that technigques of leading can be ransmitted via frameworks:
reading matertals, and other instructional aids.”




Most teachings of leadership are in reality “change management” practices that
Iy 1o create a social system of leadership. The common thread amaong leaders
appears (o be a willingness to take an idea and put it on the mble. They are also
willing to speak out, advocate and sometimes fight for therr beliefs.

The old assumpiions about leading may have been right for times past, but 10's
unlikely that such assumptions will serve us well now. The world is moving
too fast!

The truth, I believe. is thar everyone has all of the capacities necessary for
leading, so keeping up with the times is only 4 question of recognizing this
innate ahility and acting on it. Granted, it requires faith not only for those n
positions of zuthority, but also for everyone else.

Lach of us needs 1o look within oursélves and see haw we answer the question,
“am Lable 10 lead?” Are you passionate about an issue. idea or cause? Can vou
create passion in others? Are you willing to risk? If you answersd “YES- w

these questions, then vou rmight just be a leader.... Many are and don’t know it

50, dear friends, is leadership taught? Probably not, but then again, it doesn’t
have to be taught, for leading effectively does not require feamning somcthing
but simply looking inside w discover your own answers 1o the question of how
t0 express your natueal sifts,

Be a communicator, stand up for those you lead; create a common cause and
learn from others,

Leadership is responsibility, but it is also a privilege. At every fevel in anv
arena, within a communiry, the privilege presents itself in two parnis; the oppor-
iy w serve and the opporutity to learn,

Following are some quotes from the graduate school of business, University of
Chicago Alumni and others in positions of lzadership when asked whar makies
a smart leader?

Leadership and leaming are indispensable 1o cach pther, John & Keaned

You will never be a leader unless vou first learn to follow and be led. Tiorio

A leader serves hus people and his company/organization, never the reverse.
Stephen Breckley. Presidens, Bluewater American, Inc. (Provides intering lead-
ership to organizarions )

Leadership is not management, A manager plans and executes throuzh control
A leader develops and communicates a focused viston. Arthur Velasguez,

Prexidem, Azteca Foods
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A leader is decisive, but his prime responsibility is not to decide but to create
an evocative situation, stimulate an atmosphere of objective participation and
keep the goals n sight. Roberr Galvin, Chairman, Motorala, Inc. Executive
Committes,

When inleracting with others in a leadership position, the leader should
consider:

The situation or issue at hand

The goal or goals w beattained

The confidence in the followsrs who will help to obtain the goals, and
= The nght kind of communication process,

The leader considers these factors and selects the leadership style.
Your *Adfitude”™ will decide which type of leader vou will be,

What is vour leadership style? What is vour attitude toward being a leader or to
your leaders of today? Think about it! Do you need to make some changes?
Cnly you can answer these questions.

In a society, the followers needs and demands are evolving, and this requires
that pur leaders be dynamie.

As the late Sam Ravbum, then Speaker of the House, said: “You canner be a
leader and ask other people to follow you, unless vou know how to follow
oo™

Mary Jo Mularz has been a member of CP! since 1962, She has been an active
Member at the Local, District and International level. Currently she is serving
as {nternational First Vice President, and Membership and Extension Chair-
man. Mary Jo and her husband, Stan, live in Davenport, fowa. Parents of nine
children (ane deceased), thirteen grandchildren and ihree great grandchildren
She also 1x aotive in ker Church, Pifot International und serves on her Home-
owners Association Board. She is emploved by Boger Clawson State Farm,
Meline, Tlinois,




Credit Bureaus: past, present and future

By Aearon Huber

In Charles Dickens' classic novel, 4 Christmas Carol, the heartless Ebencrer
Serooge 15 visited by three ghosts: Christmas Past, Christmas Present and
Chrsmmas Yet To Come. The trio s evenlually convincing enough to eompel
even the hardest of hearts to change,

In considering the ghosts of the credit reporting industry, we might go through
similar emetions as Mr. Scrooge did in viewing whiat the visitors bad 1o show
him. Some of us meght experience fearoranger as new distribumon channels;
rechnelogy and regulation threaten our normal revenue streams. Others may
be delighted by the many opporminites they see with new delivery methods
and mche markets. Customers of the reparting agencies will see how far the
industry has come in creating products and services thar lead to bemer, mors
effective and profitable lending practices.

To preface our ghostly visits, it is important to consider the role credit
reporfing plays in our society and cconomy. It s widely understood that the
United States economic svstem relies heavily on credit spending by hoth
consumers and businesses. The system of historical reporting and ventication
of 4 debiors past performance hiss greatly enhanced the lending capabilities of
credit grantors, provided case, convenience and has improved the buying
power of the vast majority, While the credit industry should not aceept too
much credn for the lnstorical prosperity in the 1.5, one need only look at the
struggles of developing countries” ceonemies and their attempts 1o embrace &
similar svstem of credir to boost their aconomic prowth, as evidence of the
indusines ¢conomic importance.

Credit Reporting Past: Local to National
Like many cthers, the credit reporting induistry hegam in a localized way

Merchants in cifies and towns around the country wanted to be ahble o <ell their
goods to customers by establishing pavinent terms. In order o do this, the
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merchants felt it was necessary 1o verify the customer’s ability to pay and
review those customers’ past history of paying,

As a means w0 accomplish this; the merchants and lenders in a community
would get together znd establish a credit bureaw. Many of these bureaus were
set up. as member owned associations or co-ops. The members manually
reported the payment histories of the customers to the bureass, who would
keep the paper file information in file cabinets of file drawers,

Muny of these local credit bureaus still exist, tracing their begmnings to the
late 18005 and sarly 1900s. The agency | work for today was established in
1912 as the Merchanes and Manufacturers Association of Phoenix.

As the United States economy grew and expanded beyond local markets, there
was a need for merchants to exchange information across local boundaries, so
4 manual system of exchange between the hundreds of local credit bureaus was
established.  Afier World War T1, we had a period of economic expansion
fueled by new big-ticket items such an automobiles, appliances, fumniture and
televisions that could be purchased by credit. Blepartment stores and gasoline
companies began issuing credit cards to the masses, These circumsiances
necessitated 2 new. more efficient way of exchanging cradit history
information

Ihe answer was automation. Several companies, including Chilton, CBI-
Equifax, Pmger, Trans Union and CDC (purchased by TRW) joined the race to
automate this process by storing and delivering the information by computer.
One story has been told about TRW's early "automated” delivery. A customer
would call their data center in Orange, California; the tl:!?,phnn& operator
would key in the data at a terminal; the report wnuld print in another room and
an individual would place the printed report on a conveyor belt back to the
telephone operator who would read the printed report back to the customer.

After automating. the next step was creating a national file. The best wav to do
this was to go to cach of the thousands of local eredit bureaus and get them
submut their data to the national file. Each of the urmpumas that had
automated attempted to either purchase local bureaus or sign affiliate contracts
with them 1o house their data and give them access to a national file. At the
time, many affiliate relanonships were formed to the benefit of the local
bureaus. the customers and the national database compantes (vendors) by
providing both local merchant data with data from national companies in
nationwide databases housed by the vendors;

During this period of automation. congress felt it was necessary to put in place
some regulations that would protect consumers and in 1971 the Fair Credit
Reporling Act was enacted. Since this time many State laws have been
enacted along with some amendments to the original law that place very strict
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regulations on the reporting agencies, furmishers of data and users of the
information.

Credit Reporting Present: Consolidation, Diversification and Privac

Last summer my famuly and | visited Knoit's Berry Farm, in Southem
Califorma. To my defight and terror they had a new ride called the Supreme
Scream. This nde manspores open-air riders straight up 10 & record-brsaking
2534 feet. As you reach the top, legs dangling, there is a brief pause as you look
out over the city, then suddenly the ride power-blasts you straight down in a
put-wrenching three seconds flat! Velocity of the downward plunge tops 30
miles an hour, bringing termifying new meaning 1o the term "negative gravity.”
But the towering thrifler 1sn'l finished with you yet, There's still another heart-
pounding wallop as riders rebound halfway back up the skyscraping towser
before a final, merciful landing at the launch pad below,

Today's industry and general business environment is not unlike this ride. Just
looking at it before genting on can be overwhelming. Today we face some
scary propositions in our businesses meluding economic uncertainty, industry
consolidation, new, non-traditional competitors and the ever-growing concems
gbout infermation privacy. While these factors post threats, there are many
opportunities for rraditional credit bureaus 1o embrace some of the new
distribution channels, delivery metheds and niche markers 1 enjov some
newlound areas of success,

Consolidation 1s not new. and many will say we have been going through this
for years. The onginal nanonal eredit reporting agency vendors are down to
three. Equifax, Experian and Trans Union. As the traditional customers of the
industry (hanking. finance, insurance; retail and collections) continue 1o
consolidate. 2 great deal of the once local business moves to a national or
regional level; causang the radinonal local credit bureans to lose contact with
customers who may have once been in their market: The business model of a
local credit burean ownme a database and affiliating with ene of the national
vendors 15 a thing of the past. While some still do this, the form and
economics of the relationships are changing in which the affiliate becomes
more of a sales agent for the vendor. The vendors hiave purchased many of the
affiliate bureaus or their contracts have not been renewed.

To address this, many of the bureaus are diversifying their products, Agencies
that once only sold consumer credit reports are now branching into, resident
sereen, pre-employment sereening, database management, collections and
other businesses to diversity their services and ofiset their reliance on one
product and vendor,

Equifax, Experian and Trans Union are facing a need to add value o their
basic, comoditized, credit report products to différennate themselves and
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reduce reliance on 2 single product line. Agencies are beginning to look at the
CONSWMeEr as a customer and stream of revenue as they allow resellers 1o
distribute their reports directly to consumers, most recently with disclosure of
risk score as part of the report.

The Intemnet has opened up a whole new array of distribution methods,
channels and customers. Recently my neighbor purchased a new car at z Jocal
dealership. He walked onto the lot with his financing in place, obtained over
the Internet through = bank in Florida. As part of this almost instant process, a
credit repont was accessed automatically and a decision was returned without
human input. Almost all reporting agencies are delivering reports securely
over the web, many are offering other products and data sources, such as
resident history databascs, automated decisions and credit scoring. Other
sources of data such as public records are also becoming available online.
Customers used to have to decide what type of software they were poing 1o we
to dial up and access the credit information and if that software would be
compatible with their system. Today these customers nio longer have to use
software. they can 2o to the Internet and connect to their eredit reporting
agency, validate who they are and get access 1o the file. Consumers are also
able to receive their reports aver the 'web,

The perception of such readily available information has caused a fear among
consumers aboul the privacy of their information. Some uses of information
such as locating consumers and marketing have come under fire; accusaed of
being privacy invasions. Other privacy concerns like identity theft and fraud
continue 1o be in the headlines and on the agendas of lawmakers. While the
industry has done an admirable job of self-pelicing new rules regarding the use
of consumer’s identifying information will continue to affect the way creditors
and reporting agencies do business,

Credit Reporting Future - "'flat out freakin' crazy"

In a recent article written for Fast Company magazine, business guru Tom
Peters describes the past five years of business as "nuts™ and indicates that the
next five will "zo from nuts to flat out freakin® crazy™

While 1 do not know his definition of "nuts" or “erazy™. | can comforizhly sav
that things are cemainly not going to slow down. The changes will continue to
come and windows of opportunity will open and close faster than ever before.

I'will attempt to give some predictions, Some border on the obvious and others
are pure speculation. Before doing so I must add & disclaimer that [ was last
place in my office pool for the NCAA College Basketball toumament and 1 do
not have any special crystal ball.

Consolidations will continue with the relatively new twist of banks, insurance
and investment groups geming together to form suites of service for consumers.
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These consolidations will affect the credit reporting agencies and midustry
consalidation will continue and will begin to affect the resellers and new niche
market distributors as they become more prevalent targets and acquirers, If the
free flow of information to legiumate parties is not disrupled too much by new
regulation, the speed and delivery or information will continue to improve
through the Intermnet and Intranets and decisions will become faster and more
standardized,

Delivery and data gathering methods tmay improve to a point where other
database companies will be able to enter the market and challenge the big three
national reporting agencies. The agencies” ability to mune their data and
provide better predictors and targets for their customers will be vital. Most of
the small local bureaus that continue will be sales agents for either ane, or
resellers for all thres national reporting agencies, Some of these agencies will
continue 1o diversify into more technology -based dreas such as custormized
decision modeling. application processing, database management and data
minng.

About the author

Aaron Huber is the Vice President of Business Developmeént & Srategic
Planning for Merchanes Information Selutions, Inc., a holding company in
Phoenix, Arizona that ouns o evedit bureaw affiliated with Experian; «
morigage, tenant gnd emplovment sereeniy o company; a direct to consumer
reseller; a collection agency and o digital imaping company. Aaran has been
invalved in the credit reporting buviness for 13 years: He received his
Buchelor of Science degree from Avizona State University and @ Masier of
Business Adminisrration in Finance from Western International Universiny.
He has been a seator examiner on the Board af Examiners for the Arizona
Governor's Award for Qualing. Aavon is narried to Kimberty and they have 5
childven, 4 bevs and o brand new baby givl,

This article was submitted by Sue Stricklin, Phoenix AZ. Sus 1s Secretary/
Treasurer of the Business Connect Professionals (division of CP1) of Phosmx,
She 1s a Past President of District 11, Sue was a "surprised” hat winner at the
Seattle Conference.




Spread the Word—
There's Help available!

Take Charge of Your Life is a 73-minute audio program which covers the
basics of money and credit management. Toplcs include

What is credit and what is needed to obiain credit
An explanation of the credit pracess, credit scoring and credit decisions
Finding the best credit card
The cost of credit and how much credit you need
What affects your credit rating and what to do if you have a problem
Managing your maoney, budgeting
Protecting your identity, bank accounts, credit cards

This program was designed to be used in presenting credit seminars ar for
placement in public libraries and schools for consumer education. Tapes
are 511.00 each; CDs are $15.00. This price includes postage. Please call
the Foundation on information on volume pricing.

Please send fapes and CDs,

Name

Mailing Address

Phone Fax
My check for § is enclosed.
Please charge to my _ MasterCard _ Visa _ Discover

Creditcard #

Exp. Date Signature

Send application to: Credit Education Resources Foundation, 525-8 N.
Laclede Station Rd, SI. Louis, MO 63119, Phone 314/961-D031. Fax
314/961-0040.



MOVE IT, DISCUSS IT, AND VOTE ON IT.

By Terry Rowe, CCUE

Robert's Rules, Agenda. Palicy, Procedures, By-laws. Standing Rules, Arucles
of Incorporation, and a tornado of terms siorm through your head prepenng for
vour first meeting. This is your chance to get up and conduct. Do vou fecl fike
the destruction started before your meeting? Well, come along and discover the
notso mysierious solutions to nmning an efféctive and efficient mecting

How often have you anended & meeting of your church group or an
ergamzation only w wonder what just happenied? Was anything decided?
Everyone 15 talking at the same time; vou cannot follow what is going on. why
does this meetung have to last for two hours, why are we going over all of this
detall? Who 1s in charge? Why can’t we decide on something?

Ever have these thoughts run through your head?

It has happened much too often for most of us. All organizations know there
must be a better and more effective way to conduct a meeting. but have not
discovered the <ecrer, Or maybe they-have heard, but it soundad 1o
complicated and nzic for “their” type of organization,

If you are a chairman of a committee, a newlyvelected presiding officer or an
intcrested and commutted member, this is for o,

THE BASIC MEETING

A basic meeting should take no longer than bwenty o thirty minutes, How do
you do thar? Let’s discuss what toels vou will need.

Robert’s Rules of Order and Parliamentary Procedure can assist you along with
4 copy of the Bylaws of your asseciation and sianding rules, which should
include the officars” duties,

Start out by acquainting yourself with all of the information concemning your
arganization. Read those bylaws, standing rules: and Previous munotes,

Mow, brush up on vour Parliamentary Procedure. What 1s that? Parliamentarv
P o} b B
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Procedure s as old as our Early English ancestors” birthdates. The rules were
implemented 1o facilitate the democratic transactions and decision making
that governed the pre-elected and elected bodies of our government. The
formal beginning was with Thomas Jefferson who compiled 2 manual of
parliamentary practice. which was adopted formal by the House and the
Senate,

These newly adoptad rules were very complicated and too complex for the
average politician and not easily read by others. let alone understood. They
were so complex that they did not convert well to either church mestings or
ather organizational meetings. Because of the need for parliamentary
practices, Henry Martyn Robert wrote 4 book of mules that he designed to be
used by the non-legislative arganizations.

They are now universal and translate the boundanes of any State, Counry,
or Liniversz,

The basicsare:

|. The minority must be heard, but the majority must rule.

2. Parhamentary Procedures insure the rights of the majority to decide.

3. They serve to protect the rights of all individual members and those of
the ahsentee member.

4. The laws of Parliamentary Procedure are to insure a fair and impartial
balance between the organization’s officers and its members

Now. let’s get onto your first meeting, The dreaded first rap of the gavel

We will address and discuss some basic officers’ duties as we go through the
meeting and the functions to make it run smoothly,

Presiding officer, start your meetings on time. Come to the meeting place
early and insure the s2t-up 15 corsect. Have all information to be given out at
ecach person’s place seming. and if your organization dictates, the place cards
should be setat the designated places,

Start the mecting 3t the appointed time, providing & quorom is present.

You are the enforcer for your organization, You will maintain the order of
the meetings and you will see that the membership is well represented.
Control cliguish behavior by not letting splinter groups or past presiding
officers take over and push issues through or disallow them for personal
gam, You will not have a vote at the meetings unless it is to break a tie vote,
and you will not discuss wems unless vou leave the Chair first.

Check with all efficers, especially those giving reports prior to the mecting
i insyre thut they will be in attendance and have their reports ready. Copies
of those reports will serve as reference material. Remember, the President is
cx pfficio on all committees,




Have vour agendas, hand out material, & copy of the last meetings minutes at
hand. check o see that vour officers will be in attendance, and practice the
meeting before getting there. You need to convey a confident but not
dictatorial manner. You are the presiding officer in control of the fleor. The
order of the meeting is in your hands. Keep sideline talking squelched. You
must not show favoritism or partialityand exercise the general superasion
over the association’s alfairs.

Now let’s go over the Agenda.

An agenda 15 the outline of your meeting. [t is the business that must be
conducted 1o properly run the association o keep it on the correct time line and
follow the instructions as outlined in your by-laws. Your officers and chainmen
will need to grve reports and youw should check with your executive board for
any items that will be presented at the meeting.

A sample of an agenda could he:

Call the meeting 10 order
Opening
a. A welcome by the Prosiding Officer
b: Invacation
¢. Pledee of Allegiance
3. Mimues of the Previous Mecting
4, Reports of Officers
a. Treasurer
3. Repor of the Exccutive Board Meeting
6. Reports of Standing Committess
7. Reports of Special Committecs
% Unfinished Business
9, New Business
L0, Announcements. Program
1. Adiournment

ok w=

Reminder: In the opening, God is always before eountry for the order of
Invocation and Pledge to the Flag. Other countries often include a toast.

The Call to order. Opening with the Invocanon and Pledgs 1o the Flag should
take no longer than 3 minutes.

Some organizations prefer o print and mail the minutes in order to cut the time
gsed to only a couple of minues to move their acceptance or correction and
aocept. [ read they will'stll fall swithin & reasonable tme frame. 2 minuies.

The report of the Board Meeting 15 to be reported on by the Secretary, who will
present the highlights of the Board meeting and include those tems requunng
action. [tems requinng action will be taken care of under the appropriats order
of business. 3 mrmuies.

25

F e e



Standing Committees and Special Committees réports are just thar, reparts.
This is not the ume to work out the details thal should be taken care of by the
comuuttecs. Keep the reports short, to the poinl. 5 minutes,

Linfinished business. These are items from the last meeting left unresolved,
This could be an upcoming event ot the time has come to take some form of
action with a matter. 5 minutes.

Mew business: Much of this will come from the Board Mecting. 5 minutes.

Announcements should include the next mecting date, time and place and who
15 respunsible for the program, or what that program will be. [T there ars
refreshments after the meeting, it would be announced at this time along with a
thank you to the person who was responsible for them. 5 minuses,

I'he program should last 30 minutes and allow a respectable length of time for
questions if appropnate. Remermber — always leave them wantmg more,

With no further business to come before the assembly this meetng s
adjourned,

Thirty minwtes for the meeting and another 30 for vour program will easily fit
into most busy members' schedules,

Keep the visiting and sharing of experiences or ideas for afier the mesnng or
during refreshments, Those things could also be discussed at committes
meetings where there is a less rigid time element and a tess formal mecting
environment. It is also @ good idea to have brainstorming meetings for ideas
and interaciion of members,

Teach, Teach, Teach. It is up to you to make sure your members are tramed in
running a meeting. They should learn how to make and word motions. They
need to know when to amend the motion. To vote on amendment first and then
the motion as amended. Keep motions shott, concise and to the pomt. Always
ask for second, and discussion before asking for the vote.

Robert™s Rules of Order will cover the duties of the Secrefary and the manner
in which to keep the minutes. What to include and what to leave as discussion.
Femember, Secretaries, it is your job to gel 4 copy of those minutes to the
Presiding Officer and to discuss any items that were not settled or that need 1o
be included in the next agenda for attention by either the Board or at the next
regalar meting of the membership,

The Treasurer’s duties are also covered. The Treasurer gives the report of the
finances, but the report is not adopted. It is filed for audit, The annual audit
report however, is voted on and is usually done on g quarterly, semi-yearly or
yearly basis,

It is important 1o know the line of succession just in case one of your elected
officers or standing committee chairmen are not in attendance and a report
needs to be given, or in the case of the President, who will run the meeting
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The function of the Executive Board and Board of Directors and how to
conduct the business of those boards arg also addressed. R emember, your
Board of Directors meetings are to be kept confidential until reported to the
membership as a whole.

The formality of these meetings will vary greatly depending on size, however
you must still follow basic and orderly procedure, Some basic di flerences
should be noted,

Board members may make motions while seated.

Motions will not require a second,

Diebates are not limited.

The chairman can make the motion, debate, and vote without leaving
thie Chair.

gnwe

Discussion is still limited to the subject or motion on the floor, and only one
person may speak at a ime.

Robert’s Rules also wall address Convention meetings in deml.

This 1s really a linde big book. It contains so much good information. It vour
orgamzation is using an old hardhound version, list it on E-bay and use the
profit to purchase a newly revised easy 1o read large print version.

Adopt the use of this tool. work wath it, learn it, teach it and yon will be mast
comforiable m vour new mission; leading your orgunization for the ensuing
term. You will be confident because you know what vou are doing. Your
members will enjoy attending meetings that are timely, informative and that
give them the opportunity to be part of the decision making process. Your
guests and guest speakers will also appreciate the timeliness of vour meting
and the flow. They just might want to come back, or better vet, they may ask 1o
Juin you in the future.

Adjourncd
Abcut the Author

Termy | Rowe, CCCE is the Branch Manager of the Jerome and Tiin Fafls,
fdaho Branches of Pioneer Federal Credit Union, Terry is a Pust International
Fresident, District Ten President and Idaho State Credit Associgtion
President. She served as the fnternational Parliamentarian for the 2000-2007
year, Advisory Committee, Humun Resources Committee, and is President of
the Credit Education Besources Foundation for 200172002
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Professional Credit
Certification

A Distinguishable
Achievement

Providing the opportunity to
perfect our instruments, for the
times we need to perform solo,

and for the times we join
together for the betterment of
the entire symphony!

Professional Credit Certification—You've earned it!

There are four levels of centification, based on the number of units carmed . Units are
earmned through a combination of work experience, college credits and degrees,
credit and/or business related workshops and seminars, participation in CPT, and
participation in providing credit education. Complete details will be sent with yvour
Personal Data Form. Send in the application below with your $10.00 application
fee.

CPI Certification Program
Application for Certification

Name

Mailing Address

Phone Fax
R Affiliation

My check for $10.00 is enclosed.
Please chargetomy ___ MasterCard _ Visa ___ Discover
Credit card #

Exp. Date Signature

send application fo! Credit Professionals International, 525-B M. Laclede
Station Rd, 5t. Louis, MO 63119, Phone 314/961-0031. Fax 314/961-0040.
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BEYOND CREDIT REPORTS:
PUBLIC RECORDS AND
OTHER INFORMATION SOURCES

Cidpril, 2001
Michae! B King
Cummage & Burnham, P.L.C

I. CANTGET THE INFORMATION ON A CUSTOMER FROM A
CREDIT REPORT?

A credit report is a basic wol for either evaluating a prospective customer’s
creditworthiness or for locatme assets to colleot a judpment. “Those who
bunger for information often need look no further than o a peTsOn’s consumer
report — which summanzes, among other things, credit history and credit
worthiness,” according to Circuit Judge Cudahy, in the case of Duncan v.
Handmaker. Concem over the possible misuse of such personal information
led Congress 1o pass the Fair Credit Reporting Act (FCRA) 1o regulate
conswmer credit reporting agencies and users of consumer credit profile
reports. Therefore, consumer credit reports may not always be available o a
creditor.

Under the FCRA. when consumer credit reparting agencies are asked o
furnish personal credit reports in connection with any credit transactions oot
initiated by the consumers, the consumers must give prior writlen consents or
the reporis may not be obtained. The FCRA does not apply to reporis used to
extend eredit to businesses because Congress did not intend for the FORA 1o
apply in commercial contexts,

Recently, the Federal Trade Commission (FTC) clarified the wssue of whether
business creditors may use consumer credit reports for business purposes
without people’s written permission. The FTC took the position that consumer
credit reports may not be obtained or used for any purposes, even for
commercial transactions. without prior written consents of the individuals.
Many peaple disagree with the FTC position and some believe the FTC will

23




change its position. but can you afford to risk violating the FCRAT

The eivil liabiliy for noncompliance with the FCRA is ser forth in 15 US.C.
E16RIn:

{a} Any person who willfully fails to comply with any requirement tmposed
under this subchapter with respact to any conswmer is liable to that consumer i
an amount equal to the sum of

{10 A} any actual damapges sustained by the

consumer as a result of the failure or damages of not less

than 5100 and not more than 1000, or

(B} in the case of liability of a natural person for obtaining a
cofsumer repert under false pretenses or knowingly without a
permissible purpose, actual damages sustamed by the consumer
asa result of the failure or S1000, whichever 1s greater;

{2) such amount of punitive damages as the court may allow:
and

{3) m the case of any successful action to enforce lability
under this section, the costs of the action together with
reasonable attorney’s Tees as deternined by the court.

(b} Any person who obtains a4 consumer report from a consumer reporting agency
under false pretenses or knowingly without a permissible purpose shall be liable
Ly the consumer reporting agency for actual damages sustained by the consumer
reporting agency or $1000, whichever is greater,

Under 15 L.5.C. § 168Ih{g). a consumer can only bring an action for defamation,
invasion of privacy or negligence if the false information was furnished with
malice ot willful intent 1o {njure. But a eliss action on behalf of all the
individuals upon whom vou wrongfully obtained consumer credit reports could
be costly.

So what can vou do i the credit report 5 unavailable or lacks the information
your nead?

II. BEYOND THE CREDIT REPORT.

Although successful credit ransactions can involve good luck, having a good
plan or strategy will make you much luckier. Spending some quiet time with the
file. reviewing its contents, and thinking about the potential sssets to support the
proposed credit can be the most productive work you do. Take those thoughis
and 1deas and make them pans of a coherent strategy for the account
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A. Knowing the Customer.

Too ofien creditors do not really know the identity of the customer. Too often,
unfortunately. the salesman merely copied the name on the stationery or on the
marquee, along with the address, and opened an account and shipped producis
on credit. When the creditor does not know the true identity of the debtor, the
challenges of receiving payment are multiplied,

B. Identifying the Customer.

The customer may be an individual doing business under a trads names, The
customer may be several individuals operating as a de facto general parmership
without any formal documentation. The eustomer could he a true “mom and
pop” operation owned and run by a husband and wife. The tue identities of
individual customers are ¢ruial,

The cusiomer may be a corporation, a partnership, a limited parinership a
tirmted Tiability company, 2 professional liability company. or = limited
liabality parmership. The business name on the order form wmed m by the
salesman may or may not have any leeal contection with the thue customer.
The tvpe of entity. however, will make a grear deal of difference with respect
to the nights and remedies of the creditor when it is time for payment.

The starting place in derermuning the true idennty of the debtor is the creditor’s
own records. You should make sure that you have all of the records, including
old credit applications. copres of checks, credit reports and correspondence. By
delving inte your company’s records, you may just unearth the real legal entity
or entities that sheuld be responsible for the account. Keep in mind that this
process may also expand the potentially responsible parues. For example, if
you learn that the customer is In fact a general partnership, then all of the
general partners and their spouses (many of whom were probably never
wentified to you) are jointly and severally responsible for pavment of the
account.

If your company obtained an accurate and complete credit application. then the
Job of idennfying the responsible party on the account should be aiready
completed. If you do not have the luxury of a complete, accurate and current
credit application. then keep in mind vou may later need to assemble the same
mformation which should kave been assembled prior 1o extending credit. For
example. vou will want to identify the individual customer's residency stams,
his or her family, his or her work histary, and hus or her credit history. The
arcas i which vou need informarion arc:

I, The customer’s identification and personal data:
2. Emplovment and income mivrmation:
3.  References: and
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4. Information peraining (o assets and liabilines.

The basic personal information on an individual credit customer should consist
of the full and complete name (mchiding maiden name and any other previous
marmmed name), age and dare-of birth (as well as the age and dae of birth of the
spouse.) You also need an.accurate residence address and the social security
numbers for both spouses. In addinon, the phone number or numbers are
important. Keep in mind that directories exist from which vou can determine
the address and name which go with a particular phone number or the name
and telephone number which o with a particular address.

For an individual, employment information should include the name, address,
and telephone number of the employer, the number of vears emploved and the
monthly income. Personal references for an individual should include the
individisal’s parents, brothers and sisters, and closest friend. The name of the
spouse and the information concerning the spouse’s parents, siblings and
friends may also be important in the future for purposes of locating, as well as
identifying the debior,

Even though the casiest and most complete way to obtain credit information is
from a credit reporting service, these reports may not always be accessible or
complete. You may find it useful to call credit references 10 see if they will
sharé information from their files. A good network with vour fellow credit
professionals can be invaluable.

The tvpes of mformation vou will need ob 3 business are similar 1o those
needed on Individuals. but will vary depending on the type of business enrity.
Section ML A, of these materials will suggest to you some of the different
information avatlable as to different types of entities.

L. HOW TO CHECK ON WHETHER THE POTENTIAL OR
CURRENT CUSTOMER HAS ASSETS SUFFICIENT TO JUSTIFY
THE EXTENSION OF CREDIT.

In order to locate assats, a creditor needs to be diligent and knowledseable
about the customer. The investigation into the assets of the costomer or
potential customer should begin as soon as possible. The purposes of early
investigation are, first, to determine whether the account 15 likely to be paid
and to make decisions accordingly, and, second, 1o determine assets at the
carliest possible me in order to be prepared to collect if the account is not
paid satisfactorily.

A. What You Already Know About The Customer — Informal
Discovery.

There are both formal and informal means of investipating assets and of
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learning more about the customer. The informal investigation begns by
searching all files and assembling all possible informan on ebout the customer
which may already be “in house.” Copies of financial statements and credit
applications, even outdated financial statements and credit applications, can be
very helpful. Copies of cancelled checks and bank statements help to identify
sources of income. Contracts, invoices and related documents can help provide
information concerning jobs worked on by the customer. These documents also
may identify aliernative addresses, alternative persons with infermation
concernmy the customer and his assets, and sometimes additional parties liahle
for the account.

The informal investization and the knowledge vou will be able to obtain from
extsting credit files about the customer will be helpful in assisting vou to make
use of numerous sources of information from the publie records.

I, Public Records.
4. Department of Transportation.

Umne of the most useful sources of information in most siates is records of the
motor vehicle division of the Department of Transportation. Usually, vou can
search these records by license plate number, vehicle identification number or
owner's name. Obviously, it is helpful to know what motor vehicles are titled
in the name of vour customer. Almost as important.as leamning which vehicles
the debtor owns, is learning the amounts of the liens and the identties of the
lienholders. In most states, this information is contained on the printouts which
are available from the motor vehicle division, If the liens on & vehicle are
considerable, you will not consider the vehicle 1o be a sigmificant asset when
extending credit. The identity of the lienholders is important, however, even if
there is no eguity i the vehicle, Quite often a debtor will have other banking
relationships with the financial institution which finances a vehicle, Therefore,
the motor velicle records may lead you toother assels or other credit
references

You may also wish to obtain a copy of the driver's license Fom the
Department of Transportation. The copy of the driver's license will zenarally
provide you with a photograph of the debtor and a physical description and
address, The dnving record from the Department of Transportation is also
sometimes illurmmnating,

Muobtle home ownership can also be researched at the cusiomer seMvice
department of the motor vehicle division or some similar agency. A separate
indexing systemn is often available pertaining (o mobile home ownership which
prowides title, registration, and lien information,

b.  Corporation Commission.




With a corporation, hmited Liability campany, or ether regisiered business
entity, the records from the Corporation Commission will provide you with the
articles of incorporation or articles of organization. The Cormporation
Commission records will also normally identify the directors, officers and
major sharcholders of the corporation, Checking the sceurare name and actual
ligal status of 2 registered business is always wise,

¢, L.C.C, Financing Statements.

Listings of liens against some collateral, such as fixtures. can be obtained from
the County Recorder’s office. The LCC-| financing statements recorded with
the County Recorder are readily available and useful sources of informa tion.
Liens against most flems of persunal property are generally filed with the
Secretary of State’s office. After July 1, 2001, in states adopiing Revised
Article ¥ of the ULC.C, almost all UCC-1 filngs will be with the Secrstary of
State’s Office. You should almost always check for UCC-1 financing
statements recorded with the County Recorder and filed with the Secretary of
State’s office. Obviowsly, these liens indicute assets owned by the debtor
(Older liens will indicate assets i which there should now be some equity due
10 the pavments which have been made on the underl ying obligations.

As with motor vehicles, the lien filings indicate those parties that have
extended credit to the debtor, Quite often a debtor will maintain a deposit
relationship wath the financial institution which provides credit. A credit
reference call 1o a prospective customer’s bank could be helpful to vour abilir:
to make a8 good credit decision.

d. County Assessor’s Office:

I many states vou can check the County Assessor’s records 1o détermine if
your debror has title to resl property in the county. The County Assessor's
records will not generzlly give you the recordation history on the parcels, but
will provide you with the fact that the debtor holds title 1o property in the
county. The Assessor’s records may also indicate the assessed values of the
propertics. A statewide database of all county assessors’ records is now
available in many states.

¢. County Recorder's Office,

The County Recorder’s office will provide the recordation historics of real
property parcels. These records will reveal the morigages and desds of trust
against real property and will assist in the determination as to whether there is
equity 1m real estate. These records will also indicate other financial institutions
which have extended credi to the customer. Sometimes the recordation history
will be useful in determining whether fraudulent transfers have occurred and it
will also reveal the parties from whoni the debtor has purchased property.
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Usually you will want a title company 1o research these matiers far Vil

By reviewing the Deeds of Trust and other real estate liens of record. which are
senerally indexed under this subjects’ names, vou can determime whether or not
a person has a beneficial or equitshle interest in any reeal property,

Judgment hiens are also recorded at thi: County Recorder’s Office and. of
course, knowing whether there are unsatisficd judgment liens is helpful in
evaluating your customer or debtor.

f.  Federal Aviation Authority.

The Federal Aviation Authority in Oklahoma City Keeps the records on all
aircrafl. Thess records will reveal whether your debtor holds title 1o any
aircraft and will also provide the information about licns agamst the aireraft,

Atrcraft ownership ssarches may be conducted through the Aeropautics
Division of the Department of Transportation in some states. which HAIntain
nationwide aircraft registration records, The searches can usually beorderad by
the owrner's name or the “N" number or serial number of the afrerafi.

g-  Livestock Boards.

Some states have special agencies or boards which keep hivestock records, If
you have reason o believe that your debtor may have an interest in livestock,
you should check those records,

h. Litigation Reporis.

The court records will provide information cencerning other legal zetions
2EA1nsL your customer or potential customer. including whether any judgments
Fiave been entered sgainst your customer on belialf of other creditors, 1f the
customer or patential customer has been sued by numerous other ParTles or is
being sued by numerous other partics, that information will help voun
evaluating whether it is worthwhile 1o extend credit. A record of ongoing
Inigation will also help vou in vour determination as to how to deal with the
debtor. The more lingious the debtor has been, the |ess likely vou will he 1o
give the debtor the benefit of the doubt in the credit process.

Unsted States District Court records will provide information about federal
lingation and judgments wvolving the customer.

You should also check the records of the 1.5, Bankrupiey Court to determine
whether your customer or any related ettity has filed for bankruptey court
protection. Even the records from prior bankruptcies can be very helpful in
identifving assets. OF course. if the debloris already in bankruptey, vou nead 1o




know it. The schedules of assets and liabilities filed with the bankruptey court
by the debtor are generally fairly complete and accurare and, therefore, helpful
10 your asscssment of certain accounts, especially those anising after the
bankrupicy is concluded.

Liugation reports can be obtained from investigators. Fssentially a litigation
report is a compilation of all lingaton invalving the party at the state court and
federal district court levels. Obtaning complete and accurate information about
small claims or justice court litigation is more difficult. Knowing whether your
customer 1s & plaintiff in a civil proceeding can be very useful because it helps
to identify a potential asset, Knowing the other potential and pending liabilities
of the customer is also helpful,

Orie of the most beneficial sources of information is the dissolution ol marriage
decrees and property settlement agreements which are filed with the court upon
the divorce of individual debtors, Generally, the listing of assets is very
complete and the pamies to the proceedings are in unique positions to assure
the accuracy of the information concerning assets. These records will help you
lo assess the veracity of the customer in its disclosure of assets and liabilities to
VoL,

i. Tax Liens.
Tax liens are recorded with the County Recorder's office, The existence of
numerous unsatisfied 1ax liens may convince vou 1o decline or limit credit.

j.  Fictitious Name Filings.

Depending upen the state, there is usually an agency that keeps records of
ficttious name filings. Whenever a business is doing business under an
assumed trade name, you need to know that before extending credit. Keep in
mind that indwiduals, parmerships, and corporations may all operate under
names other than the actual legal names of the entities,

k. Trade Name Registrations.

Trade name registrations are also generally available from the public record,
aithough the particular agency in charge of such records may vary from place
e place.

l.  Limited Partnership.

Certificates of Limited Partnership are filed with the Limited Partnership
Division of the Secretary of State in some states, or with other state agencies in
other places. So are centificates relating 16 limiled liability partnerships. There-

{ore. to determine whether an entity is a limited parinership or 2 limited
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liability partnership. vou should check the records of the approprate state
sgency. Moreover, vou should check these records to determiing whether vour
debtor has an interest in any limited parmérships or limited liabilite
partnerships.

m. Watercraft

Watercrafl ownership searches are conducted through the Game and Fish
Depariment or similar state agency. Information usually can be requested by
serial number, hull number, or alphabetically by the owner's name. The Game
and Fish Department or other similar agency usually provides the vear, make,
model and size of the watercraft as well as the serial number, hull number and
registraton expiranon date, Lien information may not be maintained, but can
usually be determined from the Motor Vehicle Depariment records on the boat
trailer,

| n. Industrial Commission.

The Indusmal Commission in most states has records of workers”
[ compensation claims. This informaton can senerally only be accessed by
Social Secunty Number. The Compensation Claim public records will provide
an idea of how much money the debtor recerves from this source: These
records also identify emplovers, but that information mav be dated because 1t
relates to the employer at the time the claim arose. This mformation can
| somgtimes be of limited value, but is more or less restncted from general
disclosure depending upon the state.

t. Professional Licensing Records.

Depending on the type of business a debtor is involved in, professional
licensing records can provide additional information. Professional licensing

| records are usually researched in person, but out-of-state scarches can be con-
ducted by relephone or through correspondence. The Regisirar of Contractors
provides thorough licensing and bond information on individuals or businesses
in the consiruction industry. The Department of Liquor Licenses and Controls
can be contacted regarding any restaurants or lounges ewned by an mdividual
or business. The Department of Fruits amd Vepetables maintains license and
bond information on produce hauling companices in some states. Records of the
Department of Real Estate. the Insurance Department, the Bureao of Medical
Examiners, the Stare Bar Association, us well as many others, are available,

2., Conclusion
Depending upon the nature of the customer and the types of potential asseis,
there may be other public records which would be relevant. A cermin amount

of ereativity and flexibility is helpful in the process of invesugatng asscts.
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A variety of asset information and location information is available through
several database sources on a nationwide, but limited basis. The availability of
records vanes greatly from state-to-state. For example, databases are availahle
for most jurisdictions with motor vehicle information, drivers' license records,
real propeny records, UCC liens, busificss entity (e.z., corporations. limited
ligbility companies, limited parerships, etc.) filings, tax liens, judgments, and
bankruptcies. Some states make fictiious name filings available on a county-
bv-county basis.

Each state hasits own restrictions on the release of drivers” license and motor
vehicle records. For the most part, the records are more available in the
western U5, and more restricted in the castern states.

And then there are states. such as Texas, with well over 100 counties and no
statewlde record keeping on real estate. Some of the smaller counties do not
have their records on computers. Rather the property records are stll hand-
entered. phvsical paper records. While much is available over the mternst,
some searches must still be done the old way.

So keep in mind that sometimes you may need to go bevond the credit report to
make a sound credit decision, and there are numerous other sources of nsefill
informarion.

MICHAEL R. KING is a founding partner of Gammage & Bumbam, P.L.C..a
Fhoeniy law firm with diverse areas of empliasis, His practice primarily centers
arcund bankruptey and creditors” rights, commercial litigation, including
uniform commercial code cases and real cstate and business law, Heisa
former member of the Creditor! Debtor Rights Committee and is a current
member of the Bankruptey. Real Estate and Construction Law Sections of the
hiate Bar of Anzona. Mr. King is the past Chair of the Board of Trustees of the
Maricopa County Bar Foundation. He is an active alumnus of the Umiversity of
Arizona, where he received his B.A. and J.D, degrees, with distinction and
with high distinction. Mr. King is & member of Business Professionals
Connect, the Phoenix association of Credit Professionals Intemational.



Predatory Lending

By Shaven Gaskel!

When | first heard the phrase "Predatory Lending," | pictured hungry wolves
stalking and pouncing on weak, defenseless prey. Afier reading several
articles on the subject I found my instincts were not too far from reality. The
hunger is greed for velumes of easy money that the lenders desire. The wolves
arc unscrupulous lenders that have no consideration for their prey and have no
conscience regarding the repercussions that such loans have on the prey. The
prey are tsually low income, uneducated. minerily or eldedy borrowers tha
may or may nol gualify for prime rate loans. The predatory lenders stalk their
prey by adverting in newspapers, on radio or television, and by direct mailers
or phone calls. They gear the advertising toward low income and mInonty
families, saving such things as: "little or no down payment is needed " -
Consalidate vour bills,” "Repair vour home.” "Instant approval™ and "No
credit. no problem

Predatory lenders pounce on their prey by using abusive practices that mght
include outnght fraud, excessive fees and intercst rates. poinis, hidden cosis,
and deceptive balloon pavments. They also Tequire UNNECessary insurance and
nclude prepasment penalty clauses in the loan papers.

Predatory lending occurs when mortgags companies, throush fravd and varous
methods of deceit. gouge customers with exorbitant prices. intentionally charg-
g borrowers more than they can aftord, They charge thousands of dollars in
unnecessary fess, sometimes as much 4 10% of the loan, Predatory lenders
charge interest rates 3 to 16% higher than the prime lending rate. They have
fow "teaser” interest rates on adjustable rate loans, which incresse significantly
carly in the loan. Lenders suy they charge higher interest because borrowers
have less than perfect credit but 25-40% of those Borrowers would qualify for
good conventional loans at local banks, Points are charged on many loans thus
mereasing the amount of money the borrower js charged up fromt,. Whena
balloon pavmenr is written in the contract, the borrower may not be shlz 1o
refinance, causing the borrower to lose the home in foreclosure. Some lenders
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require credit insurance premiums be financed in the loan with up front
lump-sum payment. increasing loan costs, Finally. some lenders hide
prepayment penalty clauses in the contraet that are 4 1o 5% of the loan and;
typically have a five vear lock out period. These are deferred fees the
investors fully expects to receive and the borrowers never expect 1o pay.
Legal jargon in the paperwork makes it hard for the educated. let alone the
uneducated, to comprehend.

Predatory lenders give home loans they know the borrower can't ever pay
off. They might wait umtil 2 linle equity is built up in the property then want
the borrower 1o refinance to "consolidate” debis or for home IMprovement
This practice is called "flipping" and results in more fees being collected on
the loan. In most cases these loans leave the borrowers warse off than they
were before the loan, lnstead of strengtheninig neighborhoods with increased
home ownership. predatory lenders contribute to deterioration in the areas
they do business in by stripping home owners of their equity and
overcharging those who can least afford it. This leads to foreclosures and
vacant houses in the arga,

The greed for money s the driving force of the predatory lenders. HUD
compiles an annual list of sub prime lenders that report under the Home
Morgage Disclosure Act (HMDA). Tn 1998 the list comprised of 230
subprinie lenders, 168 were regulated only by the Federal Trade Commission
(FTC). Thirty-six of those institutions were banks or subsidiaries of banks
and savings and loans that were regulated, Thirty -five were banks or
subsidiaries of bank holding companies which were also regulated hut
sheltered from normal bank regulatory apparatus.

What has or can be done 1o stop or at feast make predatory lending harder o
accomplish? First, in 1994 Congress passed the Home Owmership Equity
Protection Act (HOEPA). The act defined "high cost” home purchase as
lvans that charge closing fees o 8 points or more 2nd having an annual
perceniage interest mte (APR) OF 10 percentage points above prevailing
Tréeasury rates, HOEPA sets disclosure requirements and prohibitions of
many practices. There can be no balloon pavinents in the first five vears of
the loan. Cenain prepayment penalties arc prevented, as are neganve
amuortization loans and some advance payment requirements. Unformunately,
this legislanion was pot the answer,

According to HUD the number of subprime purchase and refinance loans
arew more than 85044 between 1993 and 1993 Dhuring the same period all
ather refinance and purchase loans had only risen 12%. The Federal Reserve
convensd & nine-agency work-group 1o come up with other approaches to
tighten enforcement of existing statues, lo identity and limit predatory
practices. They recommend more education of lenders and borrowers 1o
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limit the profits subprime lenders are making, In the meantime states are
allempung Tegrslative remedies. North Carolina enacled amendments to
broaden the HOEPA net. The North Carolina law prohibits prepayment
renalties, loan-flipping and single premium eredit life insurance on most
homes. It limits up-front fees to no more than S percent of the loan or an APR
of 10 percent above comparable Treasury rates. The law also requires
borrower counseling before closing and prevents use of ballpon paymients,
negative amortization and lending without consideration of the ability 1o pay,
This law was a model for similar statues in Minois, Kansas, Manvdand,
Missouri, Minnesota, South C aroling, Utah and West Vinonia, Another
feders! statue that indirectly helps limiting predatory lendin 2 practces in the
Truth in Lending Act (TILA) that requires all ereditors to calculate and
disclose costs in a uniform matter, Lenders must disclose pavment schedulas,
prepayment penalties, and the total cost-of credit in a dollar amount and as an
APR. Other stanutes that help at a lesser extent are the Real Estate Serfement
Procedure Act (RESPA). the Equal Credit Oppartunity Act (ECOA) and the
Federal Trade Commission Act.

Legislation s not enough by itsell. There isalso involvement by consumer
organizations such as Coalition for Responsible Lending and The Association
of Community Organizaton for Refarm Now (ACORN), ACORN is the
nation'’s oldest and largest grass roots community organizaton of lowand
moderate income families that works o improve local conditions and addresses
stich 1ssues as alfordable housing, quality education, increased home
ownership, and living wage jobs. ACORN is vocalin 2| states and 34 cines.
They engage in direct action against both larpe and smal] predatory lendars,
EXPOSINg ahuses in an attempt to eficourage lenders to change their practices.
ACORN susgests that the following protections be instituted on hizh—cost
home leans: no balloon payments, no financing of fecs. no mandatory
arbitration clause, no high-cost loans without Home-Ownership C ounseling, no
prepayment penalties, no origination of morigages without regard to repayment
ability, no lipping of home Toans and no Nnaneing of eredit msurance. | hey
also advocate thar there be legislation to increasc CONSUmer protection to
include increasing the strength and number of protections for borrawers on
high-cost loans and provide stronger legal remedies for vietime of illzpal
lending practices.

What is the future of predatory lendme? We cannol depend on |egislation or
pressure from consumer organizations to eliminare or slow predatory Tendmg.
As credit professionals we can educate the public on fair credit practices. We
can eduecate our industry as to what is fair versus what 1s greed. Finally, we as
a society need 10 be responsible for one another and realize you do not get
something for nothing, Predatory practices by some now will affect all of us in
Some way fater.
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CREDIT UNIONS FIGHT BACK
AGAINST BANKRUPTCY

By Karhwen Greiner

Bankruptey filings by Amencan consumers and businesses Jumped |7 pereent
mn the first three months of this year, and filings are projected 10 reach
L.467.000 for 2001, shattering records set two vears ago. As a credit counselor
for 25 years, here is my personal view of why people are filing bankrupiey:

Consumers don't understand how to subtract their average living expenses
fram their nel income to determine how much is available for msmliment
payments, and therefore ke on too much credit,

Shrinking minimum payments have dramatically increased the cost of credit
and the duration of payments. Debtors cannot see the end of credit card debt
hike they can with installment loans, and bankruptey provides an “end”

Bankruptey is promoted by attorneys in the Yellow Pages, on television and
newspaper ads as the solution to financial problems. Attorneys have obtained
the names and addresses of people who have been sued from court's public re-
cords and then have written to the debtors, encouraging them to seek
bankruptcy "reliel™

Reading ads in the newspaper classified section, it appears barkruptey will nat
prevent aceess to new eredit or hurt one's eredit report. Predatory lenders ad-
vertise "Past Bankrupicy O.K." Credit Repair Clinics promise a "100% new
file!"

Exasperated families and friends sometimes encourage bankruptey. [n 1994,
1003% of banksupts got the idea to file from a friend or family member. By
1996 that percentage rose to 42.4%.

Gambling debt: [n 1997 New Jersey-based SMR Research conducted the study
"The Personal Bankrupey Crisis” that showed that "overall personal
bankruprey 15 18% hizher in the 298 connties which have legalived gamhling
and 35% higher in counties with 5 or more gambling outlets,” 280 Internet
gambling sites intensify the problem,
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Job loss, illness, and divaree are financial traumas for those without savimgs,
One study showed hankrupts knew 18 to 24 months before filing that they
were in trouble,

Some have filed because of the economy and resulting lavoffs. You have seen
the recent headlines, “Chrsler Curs 2, 700 Jrom Warkforce™ "Delphi o
Reduce Warkforce by 3%". "Ericsson Slashes 3300 Jobs”. "Dismey Cuts
Warkfarce by 4.0007 "Nortel Siavhes 3000 More in Larest Job Reduction:
The nation's unemployment rate climbed to 4.5 percent as the economy shed
114,000 more jobs in June 2001, capping the biggest three-month job decline
sinee the last recession a decade ago. The Labor Department repons that fob
losses were centered in manulacturing, which suffersd its 11th straght month
of job cuts as factory workers continue Lo bear the brunt of the vearlong
econonue slowdown.

Tt 15 estimated 130,000 Americans under age 25 will file this vear. Filings by
those 25 and yvounger rose 5% during the 1990' and now account for 7% of
the nations bankruptey filings. Young adults are able to pay credit cards and a
car loan while they live with their parents, but when they move out they ¢an no
longer keep up and are going bankrupt on relatively small amounts of debr,
Oithers have filed for bankruprey fearing the new law that would make it more
difficult for people 1o erase their debts in bankruptey courts. Supponers of the
bankruptcy reform legislation have pointed to the surge ol bankruptey fillings
m recent vears, when the cconomy was strong, as evidence of abuse of the
system. (Thes legislation s currently swlled in Congress.)

The 19905 saw record levels of employment and persopal mcome. The 1990%
also saw record levels of personal bankruptey filings. Think about that fact,
Milliens of people filed for bankruptey in some of the greatest cconomic times
this country has ever seen. What will happen now that the economy is on the
decline” This is especially troubling since America's savings rate is at one of
the lowest points in history. People have not been setiing money zside for the
rainy days that appear to be on our horizon. The go-gordays of the 1990
appear to be gone for the time being,

Every credit union in the country can tell you about the losses they have
suffered due to the plague of bankruptcy filings, which have SWEDL OUTr Nalion
over the pasr decade. Credit Unions charged off about §1 billion in debts due
to bankrupt members in 1999, Credit Unions need to work an bankruprey
prevention and we técognize that each bankruptey is a person in trouble, A
basic philosophy of credit unions in people helping people: "for people, not for
profit.” Credit unmions realize that bankruptey can no lomger be seen as justa
cost of doms business.

Membiers are bambarded with ads touting the gase which a simple bankruptey
filing can solve their problems with creditors, With the feadership of the



Michigan Credit Union League, a Bankruptey Task Force was founded in an
effort 1o counteract such ads and to let credit union members know about the
alternztives to bankruptey, Initially formed by a few credst unions in the
Hurom Valley Chaper, there are now Task Forces in Chaprers sround the state.
I'have been a member of the Huron Valley Chapter of Credit Union's
Bankrupicy Task Force since it's inception. Our BTF was formed to-

Woark for legislative change to the Bankruptey Law that would disconrage
filing for those who can afford to pay their debr.

We spoke to members of the National Bankruptey Review Commission and
have spoken with our legislators.

Provide seminars on bankruptey to CU staff,

We brought in bankrupicy judses, trustees and creditor aitornevs to explain the
bankrupicy process and answer staff questions, The speakers were helpful in
explamning how CU staff could improve their preparation for bankruptey court,
Develop tools and programs to help members avoid bankruptey.

Having identified what raits members exhibited who were considering
bankruptey, our BTF developed several 8 1/2 x 11 posters that encourage
fimancial counsehing as an alternative to bankruptey. These are posted in both
credit umons and employer worksites.

We also put anti-bankruptcy ads in the newspaper, One simply offered help
finding bankruprey alternatives through an 800 phone number to a budget
counselor. Another ad spells out ways to cut spending o free up money to pay
debt. Our motto is “Your Credit Union Cares,"

We produced a video through community access TV on how eredit unions can
help members avoid bankruptey. We have provided credit education seminars
for inembers. somenmes holding them in member's workplace.

Speak in schools on the careful use of credit and on what to do if s
credit goes bad.

Student’s evaluations of presentations show how eager they are {o understand
about credit. One senior wrote: "Thank vou for the great presentation you gave
our class. The mformation was of extreme imporance 1o my future, With this
mformiation [ will be very careful in dealing with credit_.." Another student
wrote, "Your overheads were interesting. | am sure that all that ty print was
sl would probably have never read and never understood!”

The Bankruprey Task Foree produced a newsletter with articles ahout the wisi
use of credit written by and for high school students, called "On My O
The newsletter 15 available in a PDF file on a CD-ROM for web sttes and for
reprinting.

Study and discussion has shown that financial counseling can thwart bankrupi-
cies. Lenders and collectors from eredit unions around the nation ars learming



how to do financial counseling for their financially troubled members. When a
loan is no longer the solution to their problem, & loan officer is rained 1o help
the member analyze their problem and help them find other solutions. The
goul is to really frelp that person, investing in the long-term relationship with
that mémber so that when they are creditworthy they: will come back 1o the
credit nnion for their next foan,

Collectors with budget counseling training are better equipped to see the mem-
her's entire financial simation and therefore able 1o develop a workout plan the
member can really stick with. Not every delinquent member is willing 1o
aceept the counseling, but those who do are very grateful and loyal to the cradil
umion.

A lew credit unions provide debt management for financially troublzd
members, actually paving the member’s bill each month. Many credit unions
refer members 10 a local, non-profit debl management firm, where the credit
counselor receives money from the debtor each payday to disribute o
creditors. Debt management helps to make sure sach creditor get a fair share
of the debtor's funds, and the counselor provide on-going puidance for the
debior as problems crop up.

Other credit unions provide budget counseling in-house, where the goal 15 1o
teach the member cash management skills. With a plan for their pavchecks
and creditors. many people can manage their own bill payving, reduce debr.
begin to save and successfully avord bankruptey,

With budget counseling, we start with a written budget analysss to clanfy in-
come sources, basic living expenses and debts, We ask the members what mg-
gered their financial problems and how they want things 10 be, With
discussion and a payment plan, members se¢ what they can change 10 meet
their goals, Using a computer program we set up pavinent plans that reduce
ilerest expense and accelerate debt reduetion,  This program helps suide an
inspire members to continue their payments W a specific ending tume; When
the member nseds help communicating with creditors, we will write a lewer 10
creditors explaining the member's situation and what they plan 1o do sbour it

The number of financial counseling sessions that it takes to get the member
stabilized varies. In my program, [ seea member privately for a two-to-three
hour session to do a budget analysis and write out a plan of action. Some
members retumn for my Money Management Skill Building workshop, where
they learn long term cash management skills. 'We discuss how and why 1o
save, even ona tight budget. Finally participants lcarm how to improve
creditworthiness and how o use credit wisely. Participants come into the class
embarrassed and self-conscious, and leave chatty, determined. hopeful and
excited.

40




Most budget counseling programs start part-time, and are not openly marketed
1o members until the lender or collector becomes a seasoned counselor. In
larzer credit unions financial counseling eventually becomes a full time
position.

Statistics show that financial counseling is an effective tool 1o combat bark -
ruptey. The University of Michigan Credit Union surveyed the accounts of
their member counseled over a three-year period, and found only 6 of 638
members counseled (1%) subsequently filed for bankrupicy. Bankruptcies
dropped further when the credit union made confidential counseling available
o any member without referral.

As a member of Credit Professionals vou may be able 1o help stem the ude of
bankrupicies in vour area.

*  Provide classes 1o teach basic budgeting and the wise use of credit.
how 10 reconcile a checking account, and how to understand and
improve credit worthiness, These skills help your customers avoid
the financial pitfalls that can lead to bankruptcy.

= Offer personal budget counseling to help customers determine how
much ¢redit they can afford as well as (o assist them when they are
financial trouble,

= Offer credit with sensible repayment terms. Explain to customers
how minimum payments of 2% of the halance that some eredit card
companies offer can more than double the cost as well as the time it
takes to repay the deht,

*  Develop small loan rehabilitation progrims to reward customers-at-
risk for the successful repayment of their debt,

* Post information on allernatives to and the repercussions of
bankrupicy

In 25 vears of being & credit counselor, | have spent the last 10 years as a
budget counselor working for credit unions. Daily | counsel members with
finaneial problems. Some having already filed bankruptcy shared their rearets,

One member wrote: "In January 1988 T received the worst advice that | ever
had. That was 1o file bankruptey! 1 was told all the wonders of filing and how
people re-gstablish their eredit almiost immedialely. Well, being voung and
naive. ! filed Ever smee then 1t has been & nightmare. Not bemg able to buy a
car or et 4 loan or a credit card like | used to.. having to buy evirything with
cash, Tt's embarrassing.” This man may not have filed if he had besn told
about the consequences and alternatives to banktuptey., Half of all filers are
not aware of aliernatives. Two-thirds of them would not have filed had they
knivwm. This means vou could substantially reduce bankrupteies just by tetling
customers why they shouldn't file!
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Bankruptey repercussions are misunderstood or unknown. The rumor that
hankruptey doesn't hurt much is becoming true for high-income eamers (with
pood Jegal assistance) who retain their earning power and rebound relatively
guickly. The repercussions are more deeply felt by low-income consumers.

Explain the ramifications of filing:

= lt's not a fresh stan - it stays on one's credit report for 20 years.
New credit is very expensive. ' '
Mortgagces are hard 1o get.

Emplovers review credit reports, so one could be denied a job, a
prometion or denied a security cledrance if they are in the military.
e Nothing is leamned in the process, and they are likely to re-file.

+ It can increase the cost of car, renter’s and life insurance.

We are excited about our progress so far and are eager (o see more join our
«efforts to fight back against bankruptey, The effect of a bankruptey filing on
your company’s bottom line is obyious. The effects of a bankruptcy filing on
your customers are not always apparent until well after they file. Preventinga
bankruptcy through sducation is the best interest of both.

I5 your business prepared to help your customers through difficult times?

Now is the time to make plans to head off bankruptey filings. Have your loan
and collection people watch for customers who are over-extended. Have credit
counselors on staff or be able to refer your customers 10 honest, non-profit
counselors that help our customer set up a budget and live within their means.
Be prepared to restructure debt (o help customers with lost meome. Encourage
your customers to save! Let them know that your institution will do =l it can
i help them avoid the Ten-Year Mistake called bankrupicy.

In Case of Emergency
Some resources for those having diffieulty managing finances:

Yellow Pages: Check the phone book for a non-profit credit counselor in your
area.

Quicken Information on debt reduction. cleaning up credit and borrowing
wisely. Also mcludes a debt caloulator to determine how long 1t will ke to
pay of debts on varous payment plans, www.quicken.com

"Money Troubles: Legal Swrategies to Cope With Your Debts”, by Robin
Leonard (Molo Press, 2000)

Slash Your Debt - Save Money and Secure Your Future, by Gerri Detweiler
(Financial Literacy Center, 1999)

"Surviving Debt - A Guide for Consumers in Financial Stress' (National
Consumer Law Center)



About the Author

Called the "Budget Guru” hy the Ann Avhov Observer, Kathron Greiner has
heen helping peaple improve their budgeting siills since 1976, Through the
Untversiny af Michigan Credit Union's subsidiary, First of Washtenaw,
Kuathvn provides budget counseling to members of 10 credit unions in
Southeast Michigan, These eredit unions pay Fivst of Washtenaw 5o their
Sinancially strapped members do not have to pay for the help.

Trained and certified ay a credit counselov; Rathrvn developed a Credir
Education Program o teach consumers the skills needed 1o avoid bankrupioy.
repay their debr and improve creditworthiness. With her unigque biend of com-
passion, realism and himor she frelps them find sensible, workable answers to
their financial prohfems.

Kathryn works with the Credit Unian National Assn., the Michigan Credir
Union Leagmne and Eastern Michigan University to train credit union staff kow
to provide budget counseling in-howse for their own members. My Greiner hax
published articles. hosted a call-in radio tall show for two vears, produced
bankruptcy prevention and credit education videos and has spoken throughout
the canniry on how to control spending, redice debt, begin to save — and still
efjon {ife!

Ms Greiner helped found the Huron Valley Chapter of Credit Union's Barnk-
ruprcy Task Faree o identify the causes of bankruprey and train credit wion
staff and members abour alternatives. Kathryn is the editor of the Bankruptey
Task Force newsletters: the UPDATE for CU staff, and ON MY OWN, a mews-
letier on the wise use of credit by and for hioh school studens,

Nuthrvn has been a member of Credit Professiwonals of Ann Arbor since {952,
and has served as an officer as well gs assisting many committess. She attrip-
ntes much of her career success to the leadership and speaking skills she
aogiired warking an committees in Credit Professionals. Kathrn has two
children, Alex 16 and Savah Bech, 13, and she celebrates her 30th wedding
anniversary with Rob fhis vear,
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Credit Education Resources Foundation

Building A Strong Foundation

Credit Education Resources Foundation is committed
to providing credit education to the general public by
utilizing and enhancing the combined talents,

education and expertise of Credit Professionals
International.

The Credit Education Resources Foundation is a public
foundation that is tax free under Section 501(3)(c) of
the Internal Revenue Code. Contributions are tax
deductible to the full extent allowed by law. For more
information. contact:

Credit Education Resources Foundation, 525-B N.
Laclede Station Road, St. Louis, MO 63119,
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To Lease or Not!

| By Mary Low Addy, COCMPCE

Whether you are 18 or 80 the purchase of a vehicle should be a pleasant
experience. The purchase of a vehicle should not be tken lightly. Nextwoa
home it will probably be the second larpest purchase most of us will make.

Iti= a good idea to do your homework before you undertake the purchase of a
vehicle either new or previously owned, You want 1o be sure thar vour chaice
fits your needs and vour ahility o make payments and mainmsin the vehicle
When you are buying the car on credil you need to think about the amount of
money vou can put down, how much you can pay a month, how much you will
have to pav for taxes and insurance.

Why used?

Usually you can get more car for less money and withowt such a larse initial
depreciation of the vehicle: There are some things to be aware of  The car 1S
used and you don'talways know its history, You may be able to make a larger
down payment and pay more ¢ach month so the car can be paid for much faster
than a new ¢ar

Why new?

New cars offer you just that_a vehicle that has not been previously owned,
and will mpst likely last longer than a used car. There is a more extensive
warranty m case of problems, New cars are frequently offered with lower rares
and extended tenms 1o buvers,

Some dealers offer limited warranties on used carsand extended warranties on
new cars. Extended warranties are purchased o coveritems putside the
manufaciurers warranty and runs along at the same time as the manufacturers
warranty, They may also offer financing, various types of msurance such as
credit life and disability, anti-theft insurance and GAP insurance. GAP isused
in the event that your ¢ar s totaled and your regular insurance does not pay off
the total lien. Most lenders will allow the extended warranty and insurance to
be added 1o the loan for the car,
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Remember that if vou make a larger down payment and finance or shorter
term, this will help you when you decide to trade in your car or purchase
another vehicle, You do want to exercise caution so you are not “upside
down™ in vour trade. That term means you owe more for your car than its
trede-in value, '

In recent vears leasing, rather that purchasing, a vehicle has become vers
popular. Leasing a car rather than purchasing one is no longer 2 novelty. In
fact in 1999 almost half'of the autos financed in the United States were leasad.
Even used cars are starting o be leased. Here are some questions and answers
for you about leasing.

How much difference is there in leasing rather than buying?

An easy way to explain [easing is to look-at it this way — when leasing. you pay
for the use of the car rather than paying for the car itself. You agree 1o use the
car for a2 specified length of time for a certain amount of money, but do not
own the car.

You mean that after making all those payments | still wouldn’t own the car?

That’s right. You need to remember that purchasers don’t own the car either
unti] the last payment is made., However, the main reason is that, in genaral,
leasing allows vou to dove a better vehiele for smaller monthly payments than
if you were financing-a purchase of a car. The cost of borrowing (interest) is
one factor in the difference in the menthly payment.

How can | tell which is best for me?
Good guestion — Here are some standard guidelines which apply in most cases;

Leasing is better if you...
. Drve less than L3 K0 miles a year

® Keep car well maintained
e Want a better car for lower monthly payments
. And vou don’t mind not owning i},

Boying is better if vou...

o Keepa car more 5 vears or longer

» Often trade car before it is paid for

* Pay cash for vour car

o [f owming the caris important to you.
You'll need to consider several factors inmaking your décision. For instance,
if vou keep your car for several years, have low mileage and pay cash, buying
is the better option, even if you don’t keep it well mamtained.

What about fraud and cheating on ‘carleases? Do 1 need 1o worry about this?

Yes, this has happened and still may. It was moré of a problem when leasing
first became popular and before adsquate guidelines and safeguards were
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developed.. You shouldn't have a problem il you lease froma reputable
dealers.

What should | watch for in a lease to be sure everything is on the up-and-up?

There are several options you need to consider, and they should be stated in the
Jease. Is the lease written in clear, plain language? These are some of the things
to look for along with some definitions and descriptions:

Capitalized cost. (ofien called CAP cost) The price vou've negotiated for the
vehicle. The lease price is the purchase price plus accessories and lease semvice
fee. (Sales faxes may be exira.)

Residual: This is the predetermined value of the vehicle at lease end. Tuis
usually based on a percentage of the MSRP.

MSRP: “Factory Window Sticker™ The manufaciurers total price (before any
dealer added equipmment)

Money Factor: Used to ¢stablish your interest rate, The CAP cost plus the

residual times the lease interest.

Early Termination: Some people want to get out of the Jease carly, A lease isa
legally binding document which means you are respansible for the eatire lease
period. Even when it is possible, it can be very expensive 1o terminate the
lease carly.

Mileage Allowance: This usually is about 12,000 to 15.000 miles a vear. In
addition 1o the mileage allowance the lease should also detaul charges if the
mileage for any year is more than the allowance,

Excessive wear and tear; This should be defined clearly by the dealer — what is
scceptable, and what kind of charges do you face if it 1s not acceptable. Wear
and tear refers to not taking good care of the vehicle or poor maintenance on
body and engine. The lease will cover “Maintenance and W arranty” anid
should specify clearly the responsibilities of the lessee, the dealer, and the
manufacturer.

Far accidents. there is something called “GAP Tnsurance.” 1T your leased caris
totaled in an accident or stolen, you are siill responsible for the rest of the lease
payments, just as vou would be for a car loan. GAP insurance pays for the
difference hetwesn any insurance proceeds and the balance due on the lease,
minus the deduciible.

W hat happens at the end of the lease?

Here's what to look for -- Can you,
» Turm in the vehicle and lease a new one?
» Buyit? [f so, at what cost?
» Extend the lease on the vehicle you have?

When vou are discussing the lease with a dealer, do not hesitate 1o ask
quesnions about any part of the lease, If you want spmething changed, added
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or deletad it won’t hur to ask. And don't forget — the purchase price of the car
is negotizble on a lease just as it 15 when you're purchasing the car.

Armed with this information making a decision on whether to purchase or
lease should be easier. Good luck!

About the Author

Mary Lou Addy is the imternational Immediate Past Prisident. She has been a
member of Bremerton-Kitvap CPY for over 40 years, and has nearly thiryt
vears of perfect aivendance. Mary Lou is the Business Manager for West Hills
Honda af Bremerton, WA, She was District 10 President in 198283 and
District Ten Credit Professional of the Yeay in 1957,

I joined
CPL

Now my boss thinks
I’m a genius.

When T got my CPT education manual this fall, I was able to tell him all
about the Credit Bureaus, Predatory Lending, Human Resources and
what Credit Unions are doing to fight bankruptcy.

Then the Credit Connection came — 1 filled him in on the latest legislation
and what you can say when giving references for former employvees.

After our last few local association meetings, 1 was able to give him some
tips on who to contact in local law enforcement when we get bad checks
and how to find the best business bank accounts,

I just hape I get to the next issue of The Credit Professional before he
does.

He thinks I’'m a genius. Thanks, CPL
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LIFE INSURANCE IS FOR THE LIVING

Bt
¥

By Tonv Jackson, State Farm Insurance Agent

What is The Purpose of Life Insurance?

Youand vour life policy have similar purposes in this world. 1t's your job to
provide food, clothing. sheler, schooling, medicing, and many other things for
your loved ones. You doall these things while your life policy is ruckad safely
away in 2 boo. Out of vour hard-earned dollars yvou pay for your hife policy. At
times, it may appear that vour policy is worthless to you, but someday (and
who knows when) you and vour life policy will change places.

When you are Iaid to rest, vour policy will come alive and begin its job. It will

provide meney w help with food, clothing, shelter, schooling, medicine, and
those other important things that yvour famiby will continue 1o need.

How Much Life Insurance?
There are many different theories bow much lifz insurance one should have.

Here 15 a simple formula illustrating some things to consider when deciding the
amount of hifeinsurance.

v L =1Loans: marigage. ¢ar loans, home cquity loans, credit cards, student
loans. (Actual outstanding balances; 1f no mongage. generally 1)
years of rent)

v 1= income meplacement: How much of your mcome will your family
continug w0 need? (Cienerally, anmual income amount divided by
expecied rate of return)

v F - Final E spenses: unpaid medical bills, funeral cost, estate taxes,
artorney fees (Generudly, & x monthly income)

v E - Fducation: How will your children afford college? How much will it
cost! {enzrally, 4 x expected annual cost. or 8200000, per child)
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What is the Price of Waiting?

There are many very good reasons why one should not wait. Some of those
include

The cost of Tife insurance goes up as you age _
There will be time in your life when you are uninsurable
You are certain 1o die, but uncertain as to when

These are very true statcments, bul the most compelting reason is simply that
life insurance is not for the people who die — It's for the people who live. Your
loved ones who vou leave behind will pay a tremendous price if you fil to
prepare for the unexpected. Therefore, [ encourage you to contact a life
insurance professional to plan for your family’s financial security.

HOME-BASED BUSINESSES NEED INSURANCE
By Tony Jackson, State Farm Insurance Agent

The dream of owning & business is becoming a mhlitjr for thousands of people
cach vear. For many, that means starting operations at home. Examples of
home-bassd businesses include internet sales & marketing, Pampered Chef.
Tupperware. Avon. Mary Kay, Party Lite, Home Interiors, Amway, £tc
However. your business may be in jeopardy if you don't have the pm]m'
imsurance. e

You need business insurance because most homeowner’s policies place Timits
on business related property and liability. For instance, a copier or fax machine
used for business and damaged in a fire may not be fully covercd because 1t 15
considered business property.

Also, the homeowner pelicy does not cover business liability, loss of income.
exterior signs, and many other important items. If a chient were mjured at your
home while conducting business, your homeowner’s puhnywmld um apply.
Anyone who operates a home-based business and does not have the proper
insurance is putting his or her business and personal assets at nsk.

Business insurance may provide many or all of the coverages listed below:

J  Accidenial direct physical loss coverage for business property

(Examples include: fire, lightning, explosion, smoke, thefi, and vandalism)
¥ Broader off-premises property toverage

{ Examples include: properly in transit, property of others in your care)
« [ Loss of income coverage

(Replacement of income due to suspension of your'operation because of a
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coverad claim)

+  Extra expense coverage
(Extra expenses incurred to get your business up & running afier a covered
clain}

«  Contractual liability coverage
{Examples include: bodily injury, property damage, personal injury. and
advertising injury)

+  Liability of employees while acting within the scope of their emplovment
(Protection for vour husiness from claims cauvsed by vour employees while
working)

Many entrepreneurs stam their businesses on limited budgets and my to cut
comers by keeping expenses at-a mimmum: But when you consider what you get,
business imsurance becomes a tool vou can’t-afford 1o be withouwt!

About the Author

Fony has been a Swate Farm Agent in Jackson, Michigan since [Y97. Previously
fie served Siare Farm as Accownting Supervisor for the Michizan Regional
Ciffice. He is a graduate of Western Michivan Universitrwith ¢ 84 in
accounting. Tomy has won many awards in his vears with State Farm. He s
involved with hiv Church, the Greater Jackson Chamber of Commerce, Nattona!
Aszacigtion of Insurance & Financial Advisors and was elected “Boss of the
Yegr® by Jackson, Michigan Credit Professionals. He is married 1o Alisa and has
Sonr ehildven, Christopher, Tony 11 Adiienne, & Skakia.

This article was submitted by Barbara Chapin, CCCEMPCE, of Jackson,
Michigan CPL She is currently sarving as Marketing Chairman for CPI and is the
Trmmediate Past President of District Five.
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What you Should Know About Your Foundation!!!

By Mary Nebeker

At our fast International Conference in Seatlle, [ heard one of our “first timers™
say, “What's the Foundation?” We seasoned CPl members assume/expect tat
all of pur members should mstantly know evervthing we know,

All of oor members don't amend State; Distriel, or International meetings. [fa
local president doesn’t share information about all the programs that are
available, how can our membiers know what neat, interesting, exciting
programs we have?

The Foundation (Credit Education Resources Foundation ) is the tool that
accepts donations that are tax-deductible through a 501(c)(3) corporation. Tt
was born at an August meeting in St. Lowis in 1987 and was chartered im 1939,

All of the funds that come to the Foundation dre through donations. The Walk -
A-Thon was the first way we used 1o gather funds. This program was very
successtul for several years. The local associations, as well as International,
were holding Walk-A-Thons. This vear, the local and international Walk-A-
Thons raised over $76,000. A percentage of the funds zo to the Center for
Missing and Exploried Children, a percentage goes to the Foundation and a
percentape goes back to the local association, The funds that are retained by
the Foundarion are used to create new educational information for our
members and the public at large.

In the last few vears, fewer and fewer local associations have been holding
Walk-A-Thons. Looking for additional means of non-dues funding. we applied
for several grants. but have not yet been suecessful with this project.

Other ways that funds flow into the Foundation are: personal donaiions,
memaorial donations and donations for other reasons. This 15 only a small part
af our funding, but donations to the Foundation are always welcome:




For the last several vears at International Conference, we have held = silent
auction, District Presidents, the Foundation President and the CPl Exceutive
Committee cach bring an item valued at at least $25.00. A typical raffle ftem
might be a basket with several small iterms representative of their areg,
Members purchase tickets throughout conference and a winning ticket is
drawn for each item near the end of conference. This year, the auction raised
nearly $1,500 for the Foundation.

The Centification program has become quite successful. More members are
becoming certified each vear, and some of the first to be certified are coming
up on the their first five-year renewal, Through August of 2001, over 100
CPl members have been certified.

There is an application fee of $10 o apply for certification, and an additionzl
certification fee is assessed depending on what level of certification the
member is qualified for. For more information about the cerification
program. contact the corporate office or see the Centification advertisement
on page 28 of this education manual.

The Foundaton currently funds the magazine. The Credic Professional.
Funds that were donated by long-time members Helen B. Sawvers were used
to ereate and produce the tapes and CDs Take Charge of Your Life. For more

information on this project, see page 22 of this publication,

The Foundation continues to accept donations and look for creative and
productive ways to gain revenue 1o teach and train our oW members and
then to teach the community at large.

Abour the Author

Mary Nebeker is the Vice President of the Credit Education Resources
Foundation. She was CPI International President in 1992703 and has served
ay Foundation President several times, Mary is a member of Brigham City
Utah CP,




Just
A
Note/

This 15 the first educational manual with no questions at the end
of cach chaptar.

As very few local associations give the education test, it is the
dectsion of the President and First Vice President that we no

longer make up the cducation test,

fan Association wants to give their members a test, just make up
the questions on vour own,

This is an effort to more effectively make use of the office staffs
time.

6l




(]

Manual, Exams, Cards

Manuzls are the basis for the educational programs for the local
associations. Each local CPI s expected to have regular meetings which
include educational programming, You may use the manual articles,
monegraphs and other materials from the corporate office that vou feel are
most-appropriate for vour CP1 local.

Manuals and membership cards are mailed 1o each member when duss for
the current year are paid.

Although the test is not required, many associations still use the testas an
educational tool. As of this year, the education chairman of each local
association is responsible for developing a test for their local association,

Examinations are given and cormected locally, Exanunations must not be
given a second time, unless members did not take it at a regular meeting.
A score of 80% is passing,

Education cards are available (upon request) from the corporate office.

Some local associations award the education cards at the Annual Bosses
Dinner or Breakfast. Others send them 1o the member s cmployer,
sometimes for information purposes, for the emplover may want to present
the card 1o the member. However it is done, it should be significant, for
this is the core of the CP1 ohjective: successful accomplishment of the
cducational program. In addition, it is visible evidence that the members
are mterested in personal and carcer development.

IT you have any questions, please contact the corporare office. The
telephons lines are open 8:30 a.m, —4:30 p.m. (central fime), Monday
through Thursday, Phone: 314961 -003 1, Fax: 314/961-0040. Address:
525-B N. Laclede Station Road. 51, Louis, MO 63119, Email: creditprova
creditprofessionals arg.
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Credit Professionals International Materials & Supplies

The follewing materiaks amd supplics areavailabie throwgh Credic Professionals Intermatonal.
Additional misterialz are availoble thiough the CPI Jewelry & Matenials Catalog, Croantity
dizeounts sre svaiizble on some items, There mav be shipping or handling charpes for some items

Consumer Credit Education Materials

Take Charye of Your Life

Tape 511.00 CD 51500

An-aodio guide to miing charge of yvour tinuncial Life. Wnittén for the general public by members
of CPL. 73 mmutes. Price moludes shipping, Call for valume pricing.

Nien's « bizck casing, black strap

51650 each
514,73 euach

Membership Pin
Membershin Charm

Caveer Cliub Pin 321.65
Post Presvdent Pon, plocal) 33173
pan with nshy
resigent Pin {riare) =31.75
Toangie pin with spphrs
Tast President Pin fdistricki 536,00

Trengle pan with damond
Crendit Professiona! of the Fear (focal) 524,75

Brochures:
Cruide 1o Sound Credit 23¢ cach 107%2.20
What s Credie? 23¢ each 1075220
Rantaupicy - A Ten Year Mistake 15¢ each 1WS1.00
Buntrupcy s NOT the Anywer 15¢ each 10751.00

CPI Aceessories

CFY Tee shirr Mediam, Large, XLarpe $9.50 XXL 810,73
Raowal blue wah CP] logo in white

CPI Sweatshiri Medium, Large, XLarge $12.30 XXL 514.50
White with ©PT logo wn roval hiwe

Magneiic Memo Pad %150 each

Lapo Pen £3.00 each

Loge Pencil £1.13 each

Pen & Pencil Ser $13.50 each
Perfeo Tor speaker gifts

Credit Card Case 6,00 2ach
Rlack teather with CPT imprinted in-gold

Letrer Opener $1.75 each

Mema Pad %150 each 10/53.00
357 587, white with black lettening, 100 sheets

Personaitzed Luggage Tog &1.73.each
Send rwo basingss cards with. order

CPI Tote Bug £15.00 each
18" x 11 teal sippered bag: Limited supply.

CP1 Jewelry Membership Supplies

I Waiches S32.00 cach Brochures:

Prrxoaatization macilichle: coll for diétrity Membership Brochure 25ceach 1005220
Ladies - pold-plated casing, black strap HWhen ¥You Join CPF 20¢ each VSIS0
Umisex - Black & chrome casing, sirap CFPT Handbook S2.00 each

The Aves and ﬁ'be&'_rg;".‘r!miﬁgs 400 zach
Loval Avsociation (fflcer’s Manuzi £5.50 each
{ertificates -

Award 51.50 each 278500
Recopnitton 51,50 each 575500
Grest Speaker 5150 each 5755 .00
Memberskip  51.30 each 375500
Apmreclonion 51350 cach 555,00

Suwelry & Materialy Catalog
Video Catalop no charge
CPT Note cords 30¢ each, 163350

31200 zach
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CPI DISTRICTS

Credit Professionals International is set apart in districts as follows:

District 3 & 4:

District 5:
District 7:

District 8.

District 9:
District 10:

District 12:

States of Alabama, Florida, Georgia, Louisiana, Mississippi,
Morth Caroling, South Carolina, and Tennessee,

States of 1llingis, Indiana, Michigan, New York, and Ohio.
States of Arkansas, Kansas, Minnesota, Missour,
Nebraska, North Dakota, Oklahoma and South Dakota
State of Texas

States of Colorado, Mew Mexico, Utah and Wyoming
States of Alaska, Arizona, Hawail, Idsho, Montana, Oregon
and Washington; Provinces of Alberta and British
Columbtia, Canada

States of Pennsylvania, Virginia, West Virginia, and
Washington, D.C.
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